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PROCEEDINGS

CHAIRMAN HOWARD: Please be seated. Good
morning. We'll call this meeting to order and I'l1]
ask Attorney Dulin to read the docket.

MS. DULIN: Thank you, Mr. Chairman and
Commissioners. We are here today pursuant to a
request for an allowable ex parte briefing that was
filed by South Carolina Electric & Gas Company, to
be held today, March 15th, at 10:30 a.m., here in
the Commission's meeting room.

The subject matter to be discussed at the
briefing is: South Carolina Electric & Gas
Company's annual update on demand-side management
programs, and petition for update to the DSM rider.

Thank you, Mr. Chairman.

CHAIRMAN HOWARD: Thank you. And who
represents the Petitioner?

MR. BURGESS: Good morning, Mr. Chairman, Mr.
Vice Chairman, and members of the Commission. I'm
Chad Burgess and I represent South Carolina
Electric & Gas. It's our pleasure to be before you
today and to make this presentation related to our
DSM programs and the happenings that have occurred
over the past 12 months since we were last here.

Briefly, I want to introduce to you our two
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panelists: Felicia Howard, she is the director of
our demand-side management programs, and she has
got about 40 slides she's going to walk you
through, which provide you with a synopsis of what
has happened over the last 12 months and then give
you a little peek ahead as to what's going to
happen in Program Year 2. Then, Kenny Jackson,
he's our vice president of Rates and Regulatory
Services. And Mr. Jackson is going to walk you
through the DSM rider and explain to you how the
rider is calculated, from our perspective.

So without further ado, I'11 turn it over to
Ms. Howard and Mr. Jackson, and ask that they
deliver their presentation to you.

CHAIRMAN HOWARD: Ms. Howard, Mr. Jackson,
glad to have you with us. We're looking forward to
your presentation.

FELICIA R. HOWARD [SCE&G]: Thank you. Good
morning

[Reference: PowerPoint Slide 1]

Thank you for the opportunity to present to
you and update you on SCE&G's demand-side
management programs. As Chad said, I'm the
director of the Demand-Side Management group, and

was here last year. And you heard something about
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-- a lot about our programs that were just getting
started at that time. We were just putting our
organization together. So quite a Tot has happened
over the last, I guess, 11 months or so, since I
was here last. So I'l1l step you through that.
[Reference: PowerPoint Slide 2]

This morning, I hope to just kind of review
the DSM timeline and talk about our residential
programs and our commercial/industrial programs,
remind you about how the programs work and our
experience in Program Year 1, and then tell you a
1ittle bit about what we have in store for Program
Year 2, talk about our DSM Advisory Group, and then
our evaluation-measurement-and-verification
efforts.

[Reference: PowerPoint Slide 3]

So kind of going back to the very beginning,
we applied for approval for our Demand-Side
Management Program. We came to you with a
portfolio of programs back in June of 2009. We
received approval for those programs and a
corresponding rate rider in July of 2010. We were
successful 1in getting our first programs up and
running, by a residential program and a commercial-

and-industrial prescriptive program, in October of
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2010.

At the end of our program year -- which we
went back in for a filing to update our rider 1in
January of the following year, 2011 -- from that
point, from February through April of 2011, we were
able to get the remaining residential programs and
the C&I Custom Program up and running. So, in
total, we brought on ten programs in the space of
about six months.

And we had an ex parte briefing Tast year, in
April, end of April. And the end of our first
year, our first program year, is November 30, 2011.
So we're back before you in January with a filing
to update the rider again, based on the first
program year.

[Reference: PowerPoint Slide 4]

You might remember seeing this chart some time
ago when we were in the initial stages of
evaluating a portfolio of programs to offer to our
customers. We solicited a great deal of
residential customer feedback on the types of
programs that they thought would be beneficial to
them, and they cover the categories of rebates and
incentives, education, and in-home services. You

can see on the left-hand side the residential
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programs that SCE&G currently offers and that they
cover those three categories pretty extensively.
[Reference: PowerPoint Slide 5]

I'1T start in on the first program that you
saw on that Tist, and it's our Home Energy Reports
Program. When we made our initial filing, we
called that program Benchmarking. We felt like
Home Energy Reports was a little more self-
explanatory for customers, and so we -- and perhaps
a little more customer-friendly than the term
"benchmarking." But in general, this program
provides customers with insight into how their
electric usage compares with similarly situated
customers, and it also provides them with
recommendations on how to improve their energy
efficiency.

Our program 1is an opt-in program, so all of
the customers who are participating have elected to
participate in the program. They receive an
initial Home Energy Report based on their home's
profile, and it provides them with information on
how their household uses electricity.

From there, they receive monthly Home Energy
Reports, and that monthly report compares their

usage to a peer group. It also gives them
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customized recommendations based on the information
they have shared with us about their household, as
well as general energy saving tips and ideas.

We also have provided customers with an online
tool to help them manage personal energy goals that
they have set for themselves.

This program is free of charge to anyone who
wishes to participate -- any residential customer
who wishes to participate.

[Reference: PowerPoint Slide 6]

In Program Year 1, just to kind of recap, the
program launched in April of 2011. On the right-
hand side, you see there a sample of a monthly Home
Energy Update Report. You can see the bar chart in
the middle. The bar chart in the middle shows how
this fictitious customer compared to a fictitious
peer group, but it's what you would see on a
Monthly Home Energy Update.

We also established an online customer portal
when the program began issuing Home Energy Updates
in June, and we introduced, again, the Home Energy
Plan online tool in September.

We had 28,217 customers to enroll 1in this
program.

[Reference: PowerPoint Slide 7]
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For Program Year 2, we're looking at
increasing our program participation. We are
looking at adding additional modules: information
that will be beneficial to customers, again, based
on their home's profile. We're also looking at how
we can better educate customers that are
participating in the Home Energy Reports Program on
the benefits of participating in other demand-side
management programs that may be relevant for their
situation, because we have a great deal of
information about their home and the appliances
that they have, and age of appliances, age of
homes, and things of that nature.

Our current enrollment has dropped from the
28,000 mark, down to a 1ittle less than 27,000.
That primarily reflects those customers who have
final-billed and have left the program. So, if you
final-bill and Teave our system, then you would no
longer receive reports through this program.

[Reference: PowerPoint Slide 8]

Moving on to our next program is our Energy
Information Display Program. It provides customers
-- we provide a device to customers that monitors
their AMR metering and provides them with near-

real-time information on their electric usage and
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cost, and how the activities that they are doing in
their home impact their energy usage.

It's a discounted device. We ask new
customers to pay a $40 fee, and they receive $20 of
that $40 back, upon successful installation of the
monitor. For low-income customers, we are waiving
the fee altogether.

[Reference: PowerPoint Slide 9]

In Program Year 1, we did a Phase 1 Taunch 1in
November of 2010, and we made the AzTech device --
which you see there on the right-hand corner --
available to customers who are participants in our
Voice of the Customer panel, customers who our
marketing group routinely works with and solicits
feedback from on a number of issues related to
SCE&G. But we solicited those customers, as well
as some small general service commercial customers,
and we have 248 residential customers and 44
commercial customers enrolled in the program.

We made the AzTech device available, to those
customers who were willing to participate in this
Phase 1 launch, free of charge in exchange for
providing us with feedback about their experience
with the device and offering us some guidance on

how to proceed with the program.
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So some of the key takeaways from that
exercise was that we found that customers needed
extensive education on energy usage and what a
kilowatt-hour is and what the information they saw
on the meter actually meant to them -- on the
monitor, what it actually meant to them.

We got feedback about a wider variety of
device features that customers were interested in:
Ease of operation was a key consideration. And we
discovered that there were significant differences
in the degree of engagement between residential
customers and commercial customers that had the
device.

[Reference: PowerPoint Slide 10 ]

In 2011, based on the feedback we got from
customers in the Phase 1 Taunch, we went into a
Phase 2 Taunch with a different device: the
EnergyHub device. We solicited those customers who
had been participating in our Home Energy Reports
Program, and part of the reason -- or I guess I'l]
say the majority of the reason -- for that is
because of the need for customer education. So
customers participating in the Home Energy Reports
Program were already receiving this additional

information, kind of beyond what the average
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customer may have -- beyond what the average
customer's place might be in terms of education on
energy .

We made the EnergyHub device av- -- and this
time around, in Phase 2, we did charge the $40. We
credited the $20 back to customers once they
successfully installed the device.

The EnergyHub device, unlike the AzTech,
requires WiFi service, but it also offers a lot of
other features that the AzTech device did not have.
One of those features is, it is two-way
communication enabled, so that we can send
communications to customers through that device.
So, it receives the communication from the meter
and we can also send messages to customers through
the device.

One of the things we heard from customers who
participated in the Phase 1 Taunch is they would
Tike to store additional information, and the
EnergyHub device offers an online Web portal where
customers can download information from the device
and store it for several months.

We have 252 customers enrolled in that
program, and 290 customers are on the waiting Tist

and will be receiving devices shortly.
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[Reference: PowerPoint Slide 11]

So for Program Year 2, we are looking forward
to evaluating the results of Phase 2 and hearing
more about what the customers' experience has been
with the EnergyHub device. We're going to be
looking at how we can market this program to a
broader audience, and hoping to Taunch to a Tlarger
group in the second or third quarter of this year.

We are looking at how to go beyond the Home
Energy Reports group and equip customers with the
kind of education they need to get the greatest
value out of the Energy Information Display.

We're also looking at applying the fee and the
credit differently. Several utilities across the
country, we are learning, are making the devices
available for free. 1It's a somewhat cumbersome
process, as we open the program up to more
customers, to manage the fee-and-credit scenario,
and so we are evaluating that.

[Reference: PowerPoint Slide 12]

To move on to the Home Energy Check-Up
Program, this is a program that's been around for a
while, kind of in different forms. But this 1is a
walk-through, visual inspection of a customer's

home by SCE&G representatives. They make basic
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energy efficiency recommendations. They leave
behind CFL bulbs and water-heater wraps or pipe
insulation, if it's appropriate, for a customer's
home. They provide information on SCE&G -- other
SCE&G 1incentives through demand-side management,
and they also offer information on the federal and
state incentives.

This service is free of charge. The
representatives with -- SCE&G representatives are
building analysts. They are certified by the
Building Performance Institute, which is a well
recognized agency that certifies people for energy
efficiency

[Reference: PowerPoint Slide 13]

In Program Year 1, this was one of -- this was
the first residential program to Tlaunch, back in
October 2010. The overview of the program and the
application can be found on our website. There's
been an extensive amount of general-awareness
marketing to promote this program, because it is
something that is available to all of SCE&G's
residential customers.

We had over 2,000 Home Energy Check-Ups
performed in Program Year 1.

[Reference: PowerPoint Slide 14
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For Program Year 2, we're looking at
increasing that participation even further. We are
looking at developing even more targeted leave-
behinds where we are, you know, able to observe
that customers, for instance, may be in need of
some work done to their ductwork. We have a
demand-side management program that offers rebates
and incentives for duct sealing and duct
insulation, and we want to make them, you know,
fully aware of that program and how they could
benefit from it. So we'll be looking at how we can
educate customers on the benefits of the other
demand-side management programs when we're in their
homes .

So far, this year, we're off to a great start.
We've had almost 500 Home Energy Check-Ups done,
just since December 1st.

[Reference: PowerPoint Slide 15]

The next program is more a whole-home program,
so where the Home Energy Check-Up Program was a
visual, walk-through inspection, the Home
Performance with ENERGY STAR® Program is a more
extensive diagnostic audit. It 1is, again,
performed by BPI-certified building analysts, but

they are contractors; they do not work for SCE&G.
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The typical contractor charge is $200 to $700.
The customer secures that contractor. We do have a
list available on our website to assist them with
that. The incentives through this program are up
to $2,500 and we offer customer rebates for a
number of home improvements related to air sealing
and insulation, heating-and-cooling performance
improvements, new equipment, water-heating
equipment.

We also offer a $200 rebate toward the cost of
the audit, for anyone who installs at least one
eligible measure. And that eligible measure could
be something as simple as a programmable
thermostat, so it really is a good value, depending
on how much the contractor charges. We also offer
a bonus rebate, if customers implement multiple
measures.

[Reference: PowerPoint Slide 16]

In Program Year 1, this program launched in
March 2011. We've held a number of contractor
information sessions throughout our service
territory, where we have been getting the word out
to contractors, both auditors and HVAC, plumbing
contractors, as well as doing some training. We

had 19 participating contractors that were 1listed
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on our website last year, and we have -- program
overviews for both customers and contractors are on
the SCE&G EnergyWise site.

We had 160 home audits done last year, and 33
of those became -- were paid out -- we paid out
rebates on.

What we discovered in this program: It is a
program that takes some time to get up and running
and to make its way through the marketplace. There
are sometimes long lead times between the time that
a customer has an audit performed and when they
decide to commit to a scope of work for home
improvement. And then there are some home
improvements that the customer will undertake
themselves as a kind of do-it-yourself project, as
opposed to hiring a contractor to do it for them.

[Reference: PowerPoint Slide 17]

In Program Year 2, we are moving from what had
been a contractor-driven rebate process, where the
contractor was acting somewhat as a one-stop shop
for customers, where they would complete the
application on behalf of customers once they
performed the audit and then completed whatever
scope of work for home improvement. What we

discovered is that sometimes the customer's sense
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of urgency for entering an application and getting
rebates is a little bit different than the
contractor's sense of urgency for entering those
rebates. So we're moving to a process where the
customer 1is driving the rebate submittal process.

We're hoping to see, also, in Year 2, an
increased throughput from the audit to an actual
project that we can pay a rebate on. So we'll be
focusing on how to assist customers in moving them
through that decision-making process. We've
increased the number of contractors that are
participating in the program. We now have 23.
We've increased the audits and rebates that were
done, already. For the entire 2011 period, we're
already at 147 audits and we've paid out 41
rebates, so more than what we did in Program Year
1. And so Program Year 2 is off to a pretty good
start.

[Reference: PowerPoint Slide 18]

The ENERGY STAR® Lighting Program works a little
bit differently than the rebate programs with Home
Performance that I just described. This program is
designed to increase awareness of ENERGY STAR®
qualified 1ighting and 1ighting products, so it

offers discounts for CFL bulbs, CFL fixtures, and
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some LED Tights.

We offer discounted prices at retail stores,
so there 1is no application for a customer to fill
out. Those stores, the markdowns are taken, the
discounts are already figured into the price of the
products that SCE&G is discounting, and when a
customer -- for the most part -- when a customer
checks out, those discounts are taken off at the
register.

There are some stores that are not able to
handle that kind of point-of-sale transaction, that
have coupons that they allow customers to fill out,
and then those customers bring those to the
register and then they redeem that coupon, you
know, at the time of the purchase.

We have a lot of educational point-of-purchase
materials in the retail stores that alert customers
to the discounted products

[Reference: PowerPoint Slide 19]

In Program Year 1, this program happened to
launch on Valentine's Day in 2011; we had 170
participating retailers. We started out with
discounts of up to $1.50 per CFL bulb, and in some
instances that moved throughout the course of the

year to discounts as high as up to $3 per bulb for
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some special promotional discounts that we offered
for several months, in conjunction with Energy
Awareness Month. We also experienced -- part of
the reason for the increase in the discounts is
that we also experienced CFL production costs
rising over Program Year 1. You might be aware of
some of the information in the media about the
increase in cost of rare earth minerals, which are
part of CFL bulbs.

We have a list of the participating retailers
on our website, and links to information about how
to properly dispose of bulbs, proper applications
for bulbs, where you can catch the next Tighting
demonstration. And we've had a number of those
demonstrations across our service territory, and
special events.

This is another program that is, you know,
widely applicable to the masses, and so we've been
able to take advantage of a lot of the general-
awareness marketing that SCANA does, in promoting
this program. And this program succeeded very well
and sold over a million bulbs and fixtures last
year.

[Reference: PowerPoint Slide 20]

This just shows you, on the left-hand side,
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one of the in-store demos where there is, you know,
a pretty nice setup for customers, and there's a
lighting demonstration there, and it shows the
differences between incandescent bulbs and CFL
bulbs and their energy usage. And there's someone
actually on-site there to answer customers'
questions and assist them.

We did more than 20 in-store demos at places
like Lowe's and Home Depot and Sam's Club. And we
did a number of community-based events, as well.

On the right-hand-side bottom corner, you may
have seen, you know, a television ad, a public
service kind of ad, that talks about the programs,
as well.

[Reference: PowerPoint Slide 21]

In Program Year 2, we're going to be adding
additional retailers and manufacturers to the
program. We're going to be focused on educating
customers more about CFL bulbs and LED bulbs and
how you use them and how to make the best choices
of bulb to the application that you're looking for,
for the use of the bulb.

We're adding new LED products to the program.
And so far this year, we've sold almost % million

bulbs since December 1st. So this program Tooks
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like it's off to a great start again this year
[Reference: PowerPoint Slide 22]

Our Heating & Cooling and Water Heating
Equipment Program promotes the installation of
high-efficiency heating-and-cooling equipment, and
the installation of nonelectric-resistance water
heating.

It's available for customers 1in new
construction, as well as customers in existing
homes, and the incentives range from $200-$525 for
-- you can see the 1list there -- different types of
heating-and-cooling equipment, and then, as far as
water heaters go, you know, a variety of water
heaters that are not electric-resistance water
heating.

[Reference: PowerPoint Slide 23]

In Program Year 1, this program Taunched on
March 2011. The program overviews, again, are
available on our website, and as well as the
application.

We had increased contractor participation in
2011. We started out, early 1in this rollout of
this program, with, again, similar to the Home
Performance Program where the rebate process was

contractor driven. The contractor entered the

PuBLIC SERVICE COMMISSION OF SOUTH CAROLINA




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

Ex Parte
3/15/12

SCE&G / Annual Update on DSM Programs 23
and Petition for an Update to Rate Rider

rebates on behalf of the customer and they
completed the application on behalf of the customer
through an online process. Similarly, we Tlearned
that the contractor who performed the installation
had a different sense of urgency about the rebates
than the customers do, and the customers were on
the one hand benefited from not having to submit an
application, but on the other hand were somewhat in
the dark about where their application was and the
status and what have you. So we've changed this
process as well, and we opened up the participation
beyond a participating-contractor 1list of a well-
defined group of participating contractors, and now
any licensed HVAC contractor can participate in the
program. We also learned that customers may not
have needed the kind of help we were attempting to
give them with providing them with a Tist of
contractors, because we learned that some customers
have long-term relationships with an HVAC
contractor that they're accustomed to using for
their equipment needs.

I told you a Tittle bit about the new rebate
process already. We've done a wide variety of
contractor training throughout our service

territory, and we had 1,345 rebates paid last year.
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[Reference: PowerPoint Slide 24]

In Program Year 2, we're looking at increasing
program participation. We're planning to introduce
a quality installation component to the program so
that we will incentivize contractors to make sure
that the installation of new equipment is of the
highest quality possible, and so that you get the
greatest energy savings out of an installation.
You know, a poorly installed high-efficiency unit
is not nearly as effective at saving energy as a
very well installed high-efficiency unit.

We are off to a good start this year. You
know, we already have paid more than 1,000 rebates
on this program, since December 1st.

[Reference: PowerPoint Slide 25]

Our Heating & Cooling Efficiency Improvements
Program addresses not the new equipment side, but
when you have existing, getting the most out of
existing heating-and-cooling equipment. So the
contractors who provide this service participate in
SCE&G-sponsored training on the technical protocol
required for customers to benefit from rebates on
this program. And we've gotten a lot of positive
feedback from contractors; they appreciate the

training, and they are able to count it towards
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their continuing education units. So it is a win-
win for them and for us.

The incentives in this program range from $60-
$150 for HVAC tune-ups, for duct sealing, and for
duct insulation.

[Reference: PowerPoint Slide 26]

The program Taunched in March of 2011, and
again the overview of the program and the
applications are located on our website.

Again, similar story to the HVAC equipment
program. We did eliminate our participating-
contractor 1list; the program is now open to all
licensed HVAC contractors. And we identify those
contractors -- we're working aggressively with
those contractors to get them trained on the
protocols for the program, so that they can deliver
the tune-up as prescribed with the SCE&G protocol.

We implemented a similar rebate process where
customers are now in the driver's seat for the
rebates, as opposed to the contractor. And again,
we've done contractor training on the program and
on the technical protocols for the program
throughout our service territory.

We had 125 rebates paid last year.

[Reference: PowerPoint Slide 27]
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Program Year 2, we're looking at increasing
customer and contractor participation. We want to
get more contractors trained on the program
protocols, to be able to deliver the tune-up.

We're also looking at how to address the "tune-up"
nomenclature, because what we've discovered is that
"tune-up" means a lot of different things to
different contractors. And people have already in
place maybe annual or semiannual agreements with
their HVAC contractor for what that contractor may
describe as a tune-up, and it could be -- in most
cases -- very different than the kind of diagnostic
efficiency tune-up that the SCE&G protocol
requires. So we're looking at maybe figuring out a
better way to describe that.

Program Year 2 is off to a good start. We've
already paid more rebates than we did in Program
Year 1, in the Tlast two and a half months. We've
paid nearly 200 rebates.

[Reference: PowerPoint Slide 28]

Our ENERGY STAR® New Homes Program promotes ENERGY
STAR® qualified new home construction in the SCE&G
service territory, and it's basically designed to
educate builders on the benefits of building ENERGY

STAR® homes.

PuBLIC SERVICE COMMISSION OF SOUTH CAROLINA




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

Ex Parte
3/15/12

SCE&G / Annual Update on DSM Programs 27
and Petition for an Update to Rate Rider

The builders must use a qualified HERS rater
that can determine whether or not their home that
they're constructing meets ENERGY STAR® standards.

We pay a $750 incentive to the builder -- not
to the customer -- in this program. And then, they
also are eligible for a $250 rebate for the
installation of nonelectric-resistance water
heating through the Heating & Cooling and Water
Heating Equipment Program.

[Reference: PowerPoint Slide 29]

This program launched in March of 2011, as
well. We had 30 participating builders. We had 19
participating HERS raters.

Information about the program is on our
website.

We've provided training throughout our service
territory on ENERGY STAR® Version 3. And we paid 86
rebates in Program Year 1. So those were 86 homes
constructed to ENERGY STAR® standards.

[Reference: PowerPoint Slide 30]

In Program Year 2 -- there was a ruling by EPA
that allows homes permitted by the end of Tast year
to still qualify for ENERGY STAR® under their Version
2.5, until the end of June of this year. So that

was well received by builders who may be having
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some difficulty transitioning from Version 2.5 to
Version 3.0. But we have been again, you know,
addressing questions and concerns from builders and
raters about ENERGY STAR® Version 3, and we've been
focused, 1in particular, on training the HVAC
contractors on the ENERGY STAR® Version 3
requirements, which will mean some changes to the
way that they install equipment.

We've had 255 homes reported to us so far this
year as under construction, being built to ENERGY
STAR® standards. We've already paid more rebates
this year than we did all of last year, with 89.

[Reference: PowerPoint Slide 31]

The Low Income Program is one that we are
working on. It's not yet in place, but it's one of
the programs that was in the order that we received
from the Commission to put in place in Program Year
2 or 3. And we've already been working on that and
looking at some of the elements of the Low Income
Program and figuring out the approach for
delivering this program, looking at customer
eligibility requirements, what kind of equipment
and/or service requirements we want to have,
program terms and conditions, the budget for the

program. We're hopeful to be able to implement
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this program, with the Commission's approval, in
Program Year 3.
[Reference: PowerPoint Slide 32]

So that was -- concluded all of our
residential programs.

I'T1 tell you about our commercial programs.
We have two, and one 1is a prescriptive program.
And the prescriptive program is designed to
encourage commercial/industrial customers to
install -- make energy-efficient purchases when
they have an opportunity to install new equipment.
And the incentives are based on a variety of
relevant equipment efficiency and performance
standards, and you can see there the Tist of the
types of rebates that we're offering for 1ighting,
for new construction lighting, LED traffic signals,
HVAC, HVAC chillers, variable-frequency drives, and
food service and other high-efficiency equipment.

Some of the projects require pre- and post-
installation verification for projects over a
certain size.

We have been recruiting trade allies to
participate in the program through education
sessions and informing them about how the program

works, what the incentives are. And we are also
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reaching out directly to customers either through
mail campaigns or other outreach activities,
through the SCE&G account representatives that call
on those commercial/industrial customers on a
regular basis.

[Reference: PowerPoint Slide 33]

In Program Year 1, the Commercial & Industrial
Prescriptive Program was the first program to
launch -- first commercial/industrial program to
Taunch, and it Taunched in October of 2010.

The application, again, 1like the other
programs, is available on our website, and --
several applications are available on our website
for the various measures that we offer rebates for
under the prescriptive program.

We've had customer and trade ally sessions
throughout our service territory. We've had a
targeted effort at communicating to small
commercial customers about Tighting and the phase-
out of T12 that 1is coming about.

And we've also experienced some industrial
customers who previously opted out of the program
have opted back in -- just a handful, but some.

We paid 240 rebates last year. The majority

of the rebates that we saw last year were for
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lighting projects, and they tended to be small
projects, again, because -- our view is -- in part,
because the industrial customers are opted out of
this program, or a number of our industrial
customers are opted out of this program.
[Reference: PowerPoint Slide 34]

For Program Year 2, we're looking at
increasing program participation. We're going to
continue our efforts to educate our customers and
our trade allies on the program, and the ways in
which they can take advantage of the rebates that
we're offering.

We're off to a great start again on this
program. We have paid 109 rebates, to date.
Lighting projects continue to dominate the rebates
that we're seeing, and we are also starting to see
the rebate amounts trending upward, which is an
indication that the scope of the projects are also
trending upward.

[Reference: PowerPoint Slide 35]

Our second commercial/industrial program is a
custom program. It's basically designed to handle
any of the things that do not fit in the
prescriptive program. So we evaluate the rebates

on a project-by-project basis. Unlike the
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prescriptive program, where only projects above a
certain size require pre-approval, all projects
under the custom program require pre-approval, and
we determine the incentive amount based on a
project-by-project basis.

Again, we recruit customers to participate in
the program through a variety of means, with face-
to-face outreach and through SCE&G account
representatives and through trade allies that
inform customers about the program, as well.

[Reference: PowerPoint Slide 36]

This program launched in May of 2011, and the
application, again, is available on our website.

The incentives in Program Year 1 were capped
at $25,000 per customer account, per year. And we
had customer and trade ally sessions, 1like the
prescriptive program, throughout our service
territory. We only had one customer to take us up
on a rebate for the custom program Tast year.

[Reference: PowerPoint Slide 37]

So, in Program Year 2 we're looking at how can
we increase program participation, and some of the
feedback that we have gotten is about the $25,000
cap. And we have subsequently removed that $25,000

cap. We heard from some customers that suggested
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that the scope of their projects were so broad that
the $25,000 cap really did not offer very much of
an enticement to participate in the program.

And so we are hopeful that we'll have more
participation. And we already have. We've had a
600 percent increase, because we're up to six
rebates from last year's one rebate.

[Reference: PowerPoint Slide 38]

That's kind of the gist of what occurred with
our programs, our residential and commercial
programs.

We continue to meet -- I continue to meet with
our DSM Advisory Group. Our membership consists of
a representative from ORS, a representative from
the Coastal Conservation League, someone from the
South Carolina Small Business Chamber, a
representative from the Governor's Office, a
representative of the interests of Tow-income
customers, and then someone from Kimberly-Clark
representing the interests of industrial customers.

We met three times in Program Year 1, we've
met early this year, and we will probably meet
again later this summer.

[Reference: PowerPoint Slide 39]

As indicated on the agenda at the beginning, I
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wanted to hit the highlights on our evaluation-
measurement-and-verification efforts, as well.

We hired a third-party program evaluator, per
the Commission's order, and that evaluator is
Opinion Dynamics Corporation. We have been working
with them since very early on, in getting our
programs up and running, and we were ordered to
have a plan put in place for our evaluation efforts
by September of 2010. So that plan was put
together and issued to the DSM Advisory Group, and
reviewed with the Advisory Group at the September
meeting in 2010. We solicited comments and
questions, and those were addressed and/or
incorporated into the plan, and then a final plan
was issued in October of 2010.

In January of 2012, just a couple of months
ago, we submitted our update to the rider, and that
reflected a review period of October 1, 2010,
through November 30, 2011 -- which I have been
referring to as our Program Year 1 -- and you'l]l
see from the math that that is a program year of
about 14 months, in large part because we had two
programs up and running for about 60 days before
the 12-month calendar year that would have ended

November 30th. So we rolled those 60 days into
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Program Year 1, given that the majority of the ten
programs that we have came on-board later in
Program Year 1, in February through April of 2011.

So the forecast period for our next year, our
next program year, Program Year 2, 1is December 1,
2011, through November 30th of this year.

Our first EM&V report from Opinion Dynamics,
we're looking forward to receiving that in April or
May of this year, and we are working with Opinion
Dynamics to conduct their -- to, I guess,
facilitate their efforts to conduct process
evaluations -- both process and impact evaluations.
So not only are they -- they're going to be able to
offer us feedback on any process improvements that
we can do, as well as to make an assessment of our
net energy and peak-demand energy savings.

So with that, that concludes my portion of the
presentation. I'll turn it over to Kenny Jackson.

[Reference: PowerPoint Slide 40]

CHAIRMAN HOWARD: Do you prefer questions now,
Ms. Howard, or are you going to wait until Mr.
Jackson gets through?

FELICIA R. HOWARD [SCE&G]: I don't have a
preference.

CHAIRMAN HOWARD: Al11 right, Commissioners,
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we'll just wait until Mr. Jackson gets through, and
then we'll ask questions.

KENNETH R. JACKSON [SCE&G]: Okay. That'l1l be
fine.

Good morning, Commissioners. Happy to be here
with you. What I'd 1ike to do is kind of review
with you the components that make up the DSM rider,
and I'11 walk you through these, and very similar
to what we did last year and just kind of updating
the numbers, because Ms. Howard's group has
implemented a number of programs that we've
invested in.

[Reference: PowerPoint Slide 41]

Just a quick review. You've got program
costs, per the order; you've got net Tost revenues;
shared-savings incentive; and, of course, the
denominator being kilowatt-hour sales, or projected
kilowatt-hour sales as the denominator to come up
with the rate. And what I'11 do is kind of walk
you through each of these calculations, just to
kind of give you an update from last year.

[Reference: PowerPoint Slide 42]

Program costs. We'll start out with program

costs. Program costs, we have a number of

regulatory asset accounts on the books set up by
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our accounting team to track each of the programs
that Ms. Howard's team are in the process of
implementing. And so it's very good accounting,
where we can keep up with the costs directly and
indirectly. We've got a regulatory asset account
for the indirect costs, as well as the direct
costs, and I'11 go through a Tittle bit of that
with you in just a moment.

Also included in these costs, though, is the
carrying cost on the balance in those regulatory
asset accounts, at the weighted average cost of
capital -- and again, this is per the order also.
And to mitigate the impact of these costs on the
rate rider, we've amortized them over five years to
mitigate that impact to the rate rider.

This is all subject to the ORS audit. ORS is
currently auditing the books and records of the
company, as we speak.

And just to give you an idea on examples of
what kind of costs we have in here: Ms. Howard's
team, all of her employees would fall into these
program costs; rebates, incentives; marketing;
EM&V; outside consultants, and even legal expenses.
So this is to kind of give you an idea of the costs

we're incurring to implement these programs.
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[Reference: PowerPoint Slide 43]

This is Exhibit 2 to the Petition. As you can
see -- I talked a little bit about the direct
costs. You see up at the top of the spreadsheet
there the $9.5 million in direct costs; these are
directly related to the programs, implementing the
programs themselves. Then you have about $2
million there of indirect program costs, primarily
related to what you would call information systems,
administrative employees, and office supplies.
Those type things would fall into that category.

And as you can see, we've got a total of about
$11% million, as of November 2011. This would
compare last year to about $1.8 million. So you
can see the impact that implementing the additional
programs to get the programs out there into the
marketplace has had on the costs that we've
invested into these programs.

The first column there shows the direct costs
-- that's the $9% million dollars -- by customer
class. And of course, we developed an allocation
there in that second column where it's the 71.96
percent for residential, based off of the first
column there. And what we use those percentages

for is to allocate the $2 million to classes. And
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similar to a cost-of-service study, cost causation,
these direct costs are giving rise to the indirect
costs, and that's why they're a good allocator for
allocating the indirect costs.

And once we do that, of course, you get the
total there, over at the $11.5 million you see
there. And, of course, we divide that by five to
get the one-year amortization of $2,317,857. This
compares to $354,000 last year. Again, a lot of
programs being implemented and a lot of investment
made into the programs since a year ago.

[Reference: PowerPoint Slide 44]

The next component is the net lost revenues.
Net Tost revenues, as you implement the programs
and get them into the marketplace, customers are
using less kilowatt-hours -- or lost retail sales,
as we call it -- and thus, you're going to have
lost revenues if you have lost sales. And we are
allowed to recover net lost revenues, per the
order. The basic formula is you take those energy
savings from what we get from Ms. Howard's group
and their modeling, to multiply times an average
rate per class, minus fuel, minus variable 0&M.
And that was agreed upon also in the settlement

agreement which was adopted in the order. So we
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get the fuel out of it, and we get variable 0&M out
of it, and then you're left with a margin piece
there that is applied to these estimated lost
kilowatt-hour sales.

Again, subject to ORS audit, and there are no
carrying costs associated with the lost-revenue
component.

[Reference: PowerPoint Slide 45]

And this is a calculation -- a very high-Tlevel
calculation of it, not going behind the scenes here
because you're using planning models and databases
to come up with these cumulative energy savings.
And as you can see, by class there we show the
energy savings or lost sales to us, with
residential being 93 million kilowatt-hours. And
then, of course, in the second column there with
the numbers, you see the factors that I was telling
you about, which is the margin piece, which is the
total rate minus any fuel, minus any variable 0&M.
It's multiplied out to get the total Tost revenues
estimated for the period you're looking at there
through November 2012, which is about $16 million.

Last year, we had about $6 million, so we're
up about 150 percent, which is pretty much in Tline

with the costs that we're investing into the
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programs as we move through this program year.
[Reference: PowerPoint Slide 46]

The Tast component is the shared-savings
component or shared-savings incentive, which is the
final component that we want to talk about here
today. 1It's 6 percent of the net benefits that are
calculated using the Utility Cost Test. And this
particular component, though, as agreed to in the
order, 1is amortized over five years to, of course,
mitigate the impact on the rider itself.

There are no carrying costs on this particular
component. Again, ORS is auditing this component,
as well.

[Reference: PowerPoint Slide 47]

This is Exhibit 4 from the Petition. And I
might add, the lost-revenue component and the
shared-savings component will be trued up, because
we are using projected numbers at this point, and
they will be trued up once the EM&V data is
available, which Ms. Howard indicated would be
available in May. We'll move quickly to go ahead
and do the analysis to get prepared to do the true-
up, which will appear 1in our next filing in January
of 2013.

Again, we're looking at the cumulative net
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benefits here through November of 2012, using the
Utility Cost Test. Basically, it looks at the
benefits -- benefits, we think of as, you know,
avoided costs. What are we avoiding per kilowatt-
hour? We calculate the kilowatt-hour savings,
multiply it by our avoided cost, to get the
benefits; and then we subtract out any program
costs to get the net benefit. So, basically, we
take the net benefits from the modeling that we've
done, take 6 percent of it -- as you can see in the
second column there -- and then we amortize it over
five years.

You see the $928,000 is what we are proposing
to include 1in the Demand-Side Management Rider for
this go-round, compared to $362,000 last time.
Again, a 150 percent increase, but with the pickup
in the implementation and investment we've made 1in
the various programs, you can see why that s
taking off. And again, listening to Ms. Howard, we
expect to see even more benefits in the future.

[Reference: PowerPoint Slide 48]

The sales side of it, we're looking at our
projected sales, by class, for the period May
through April. This is proposed. We look at the

various classes of small, medium, and Targe sales.
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Of course, you have to take into account the opt-
out provision, because you have the industrial
customers, which we have 1in all those classes --
the small class has some small industrials, medium
has medium industrials, and of course the Tlarge
industrials will opt out, and a number of them
have. I think indicated in our Petition -- and
I'11 talk a little bit more about that in a minute
-- 70 percent of the consumption in the industrial
class has really -- has opted out. Or 71 percent,
I'm sorry. 70 percent was last year, and 71
percent this year, so a small uptick by 1 percent
this year.

So we don't know whether that trend will
continue. Ms. Howard has indicated that some are
opting back in. But you also have to think, too,
some may have been standing on the sidelines
waiting to learn more and whether to opt out, or
may not have even known to opt out. So, we'll have
to take all of that into account for next time. So
I don't know whether that 71 percent will continue
to increase. I'm hoping it stabilizes. We only
saw a 1 percent increase this go-round.

Again, these sales are audited by the Office

of Regulatory Staff.
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[Reference: PowerPoint Slide 49]

Just a summary of pulling all this together:
The program costs, which we talked with you on the
first component, plus the net lost revenues by
class, the shared-savings incentive by class, gives
you your total cost to be recovered by class. Then
you take the class-specific sales that I was
telling you about a minute ago, do the division,
and you've got your component by class.

[Reference: PowerPoint Slide 50]

And that is that summary that we pull together
for you here. You've got the amortization of the
program costs, that $2.3 million -- and I'11 just
look at the total side here, for now. The
estimated lost revenues, that's the $16 million
component. And then the shared-savings incentive,
which is also amortized over five years. And then
you've got a total of almost -- a Tittle over $19
million that we're seeking to recover with the
update of the rate rider.

You'll probably remember from last year that
number was $7 million; now it's almost up to three
times what it was. And that makes sense, Tooking
at the costs that we're investing in the programs

and how they're getting the programs out there into
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the marketplace, and things are really taking off
right now.

And as you can see at the bottom there,
dividing through by the sales, you get the rate
that we're proposing to charge and we're requesting
to start charging in May of this year, through
April of next year.

[Reference: PowerPoint Slide 51]

And this is -- the final slide here shows a
summary comparison to where we are today, with
residential at triple-zero point four cents
[$0.00044] a kilowatt-hour. We're requesting to go
to double-zero one thirty-two cents [$0.00132] a
kilowatt-hour, for a difference of triple-zero
eighty-eight [$0.00088]. And you can see by the
note at the bottom, this indicates that on a Rate 8
customer using 1,000 kilowatt-hours, the bill will
go from $129.97 to $130.85, for a .68 percent
increase. So $.88 per thousand is what we would be
looking at or requesting here today to go up on the
DSM Rider.

I do -- as the programs get more accepted out
into the marketplace, we would expect this trend to
continue 1in terms of the rider, but we'll also see

the benefits, too, by the savings in kilowatt-hours
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that we're seeing on the system.

So, very briefly, to walk through with a
review of the rider itself, and we are available
for any questions that you may have.

CHAIRMAN HOWARD: Thank you. Commissioners?
Commissioner Wright.

VICE CHAIRMAN WRIGHT: Thank you, Mr.
Chairman. Good morning.

KENNETH R. JACKSON [SCE&G]: Good morning.

VICE CHAIRMAN WRIGHT: A beautiful day to be
here. Ms. Howard.

FELICIA R. HOWARD [SCE&G]: Yes.

VICE CHAIRMAN WRIGHT: You were talking about
the Home Energy Check-Up Program and you were
giving us some details about it, but would you go a
1ittle deeper for me and kind of explain maybe an
approach, the specific approach that you go for
marketing the program? How do you go about
marketing it?

FELICIA R. HOWARD [SCE&G]: Well, the Home
Energy Check-Up is marketed through a number of
different means. So, a 1ot of community outreach
activities. There's a group of -- we have five
field reps that do the actual in-home -- provide

the actual in-home services, and then there are
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three other support folks. And between those eight
folks, they are probably at a community event at
least once per week, of some sort. We also are
doing a fair amount of marketing through print
advertising, through radio, on our Web, through a
number of special events, exhibits. We were just
at the Black Expo in Charleston with a workshop.

So it's probably the program that gets the
opportunity to be promoted the most.

VICE CHAIRMAN WRIGHT: So --

FELICIA R. HOWARD [SCE&G]: It's a free
program and it's of tremendous interest to
customers.

VICE CHAIRMAN WRIGHT: So the community
outreach, I mean -- you mentioned events that you
go to. How do you choose the events, and what kind
of events are they? Are they homeowner meetings?
Are they --

FELICIA R. HOWARD [SCE&G]: They could be
homeowner association meetings. They could be
organized events, 1like the Black Expo. Generally,
we will either seek out customers or those
customers will seek us out. We have -- actually
are underway with an initiative to proactively

reach out to a number of homeowner associations, 1in
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conjunction with our marketing group.

But when I say "general awareness," what I
mean is that SCANA Corporation has a marketing --
has a number of marketing initiatives, and it just
happens that Home Energy Check-Up is one that
broadly appeals to a wide variety of customers.

And so we've been able to leverage the marketing
that SCANA is doing, for the benefit of the Home
Energy Check-Up Program.

VICE CHAIRMAN WRIGHT: Okay. And I guess, of
all the programs, you forecast that the Home Energy
Check-Up will provide the least amount of megawatt
reductions in Year 2, I think it was.

FELICIA R. HOWARD [SCE&G]: [Nodding head.]

VICE CHAIRMAN WRIGHT: Why -- what do you
think that is? Is it because the materials are
left behind and they're not using them, or what?

FELICIA R. HOWARD [SCE&G]: The energy savings
that's associated with that program is a result of
our modeling, and the Home Energy Check-Up Program
is an education program in large part, so the
leave-behind materials are of benefit to -- I guess
the program kind of has a twofold benefit.

Probably the greatest benefit is the education that

customers are receiving. So it's a walk-through
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inspection. The field reps spend a great deal of
time with the customers. They even walk them
through their SCE&G bill, helping them to
understand what the different elements of the bill
are, what drives that, helping them to understand
how weather 1impacts the bill. They show them, you
know, where there are opportunities for caulking
around their home, where there may be opportunities
for improving the condition of their ductwork in
their home, inform them about issues related to
equipment efficiency. So, a big component of it is
education. And then the leave-behind materials --
leave-behind items are things that those customers
can take action on right away, so you're armed with
that information and you can take action right away
that same day, to begin to make a change in your
home's energy efficiency.

The EM&V process will vet out that energy
savings and make a determination as to whether that
number that is in our modeling 1is, indeed, an
accurate and fair number to use. So we may see
that number change.

VICE CHAIRMAN WRIGHT: Okay. Thank you, Mr.
Chairman.

CHAIRMAN HOWARD: Commissioner Hamilton.
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COMMISSIONER HAMILTON: Thank you, Mr.
Chairman. 1I'd 1ike to thank Ms. Howard and Mr.
Jackson, both of you, for a very informative
presentation. I do have a couple of questions.
I'17T start with you, Ms. Howard. It appears that
the chart you offered, Exhibit 1, that all the
programs, planned programs, have been implemented.
Is that correct?

FELICIA R. HOWARD [SCE&G]: Yes. With the
exception of the Low Income Program which we will
be implementing in Program Year 3.

COMMISSIONER HAMILTON: Okay. And you also
stated that your advisory committee was up and
running, and I believe you stated it had three
meetings so far.

FELICIA R. HOWARD [SCE&G]: Yes. We've had
four meetings so far.

COMMISSIONER HAMILTON: Four meetings.

FELICIA R. HOWARD [SCE&G]: We had three in
Program Year 1, according to the order, and we've
had one so far in Program Year 2.

COMMISSIONER HAMILTON: Okay, very good.
Could you tell me what recommendations this
committee has made and how are you following up on

that?
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FELICIA R. HOWARD [SCE&G]: Well, I'11 tell
you some of the -- I don't know that we've
necessarily had specific recommendations, so -- in
the meetings I will present information about what
we have going on. There are a lot of questions
asked, and sometimes it's just clarifying.

But I will tell you, one of the
recommendations that sticks out in my -- or one of
the conversations, I'11 say, that sticks out in my
mind, is from one of our early Advisory Group
meetings. We were in the process of Tlaunching
Phase 1 Taunch of our Energy Information Display
with the AzTech device, and one of the members of
the Advisory Group had received an AzTech device,
as a small commercial customer, and had a lot of
feedback about the device itself, how easy it was
to use, or what have you. So I got a 1ot of face-
to-face feedback about the device, from someone who
I knew and had a relationship with. And that was
very helpful in helping us to make the decision to
move to a different device in Phase 2. So that
would be an example.

COMMISSIONER HAMILTON: Okay. So there is an
interchange that you are listening to.

FELICIA R. HOWARD [SCE&G]: Yes. Oh, yes.
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COMMISSIONER HAMILTON: That sounds good.

Thank you. Mr. Jackson, I don't want to leave you

out.
[Laughter]
KENNETH R. JACKSON [SCE&G]: Okay.
COMMISSIONER HAMILTON: Happy to have you,
sir. Let me -- I have one question. While the

average 1,000-kW residential customer's bill would
increase about 88 cents per month under the
proposed change to the rider, the residential rider
is a 200 percent increase over last year. What are
the reasons for this, and is this consistent with
your expectations?

KENNETH R. JACKSON [SCE&G]: Yes, sir,
Commissioner. What I stated early in some of my
charts there, we only had about $7 million in costs
to recover last year, because the programs were not
fully implemented, 1ike Ms. Howard said. I think
she finally got them fully implemented in the Tlate
spring of 2011. But once they got out there, the
rebates started adding up, the costs started adding
up, and as you can see we went from $7 million to
recover to $20 million to recover. So that's the
big reason for the increase in the rate.

As they get more aggressive and the customers
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are more accepting of these programs, that will go
up even more.

Now on the other side of the coin, customers
who participate in the programs and take advantage
of them, they can actually save through Tower
usage. So that's very critical to participating in
the programs, that they can actually offset this
increase by taking advantage of the programs. And,
of course, other customers benefit because the
system as a whole benefits, because that's less we
have to plan for on the peaking side, with peaking
units in the future. We can defer that peaking
unit much further out into the future if these
programs continue to be as successful as they are.

COMMISSIONER HAMILTON: Okay. We've had some
discussion in other gatherings concerning this same
information, that some customers are benefiting,
but those that don't take part in it are actually
having to subsidize this. Is there any truth to
this?

KENNETH R. JACKSON [SCE&G]: Well, they're
having to pay for somebody else who is making an
investment in their home, yes, they are. But, the
benefit to them as a whole is, like I said, the

system as a whole benefits because we can defer
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that next peaking unit further out into the future
and we won't have to come back as soon and ask for
a rate increase to cover the cost of another
peaking unit. So people who do not participate are
gaining a benefit. Those who do participate are --
you have to remember, they're making an investment
in their residence; they're having to come out of
their pocket for an investment, whether it's into a
new HVAC unit, or whatever, but they are going to
save also, as a result of doing that.

COMMISSIONER HAMILTON Thank you. Thank you,
Mr. Chairman.

CHAIRMAN HOWARD: Commissioner Mitchell.

COMMISSIONER MITCHELL: Thank you, Mr.
Chairman. Ms. Howard, could you tell me what
lessons do you think SCE&G has learned, over these
initial years of operation, about the demand
reduction and the energy efficiency programs?
Could you just give me a summary of what --
quickly, and I know it's a Tot, but I would just
say highlight the biggest benefits that you see.

FELICIA R. HOWARD [SCE&G]: A tremendous
number of Tlessons learned. And I will say that the
biggest lesson learned I think is that, in general,

customers will surprise you, in terms of how they
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respond to the offerings. I will say, overall, the
programs have done well. I look at them as a
portfolio. They are a portfolio of programs that
are designed to achieve an energy savings outcome,
and that mix of programs can change over time. But
I think that the biggest takeaway is that the
programs have done well; they have opportunities
for improvement, and we have been very open to
listening to customer and other interested parties'
feedback and incorporating that as we go along.

I talked today about some of the changes that
we've made as a result of feedback that we've
gotten, and I would say, 1in general, we've not been
afraid to make changes where they have been
warranted. So that's been one of the biggest
things.

COMMISSIONER MITCHELL: Right. And you don't
necessarily have to go back to Slide 5. But Slide
5 there, where you talk about Home Energy Reports?

FELICIA R. HOWARD [SCE&G]: Yes.

COMMISSIONER MITCHELL: You had a comparison
there of individual customer usage to peer groups.
And then I believe you stated there are customized
recommendations on ways to improve energy

efficiency. I guess what I'm asking, what does a
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customer individually see if he's participating in
this particular program? He can read how he
compares into all the other customers with what
he's doing, and then do you get a response back
from those individual customers and then you maybe
sometimes give them a recommendation about how they
can improve? Or tell me exactly how that works.
FELICIA R. HOWARD [SCE&G]: So, the Home
Energy Update that they get on a monthly basis
customizes -- the report that the customer receives
and the update the customer receives is customized
based on the information they provided when they
opted into the program. So someone who has a pool
doesn't -- well, I'11 say someone who doesn't have
a pool does not get recommendations about how to
improve the efficiency of their pool pump. Someone
who has recently installed HVAC equipment does not
get recommendations on new HVAC equipment. They
may get a recommendation on improving the
efficiency of their HVAC equipment, but they won't
get a recommendation about new equipment. So we're
using the information the customer has told us
about their home, about the number of occupants in
the home, about the size of the home, the age of

the home, in order to customize a report that is
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just for them, so that -- we've got several folks
in our department who participate in the program,
and we compare our reports and we all have
different recommendations on our reports because
we're in all different zones.

COMMISSIONER MITCHELL: Right.

FELICIA R. HOWARD [SCE&G]: But there is a
peer group associated with my report, and everyone
else's report, so that the homes that are in my
peer group are those that closest match the
parameters that I've advised about my home. So if
my home is a 1,500-square-foot home, then in my
peer group are like-sized homes; in my peer group
are homes with a similar number of occupants that I
have in my home. And so it's not just a neighbor
comparison; this truly is a peer comparison, and
there are about 90 folks in each one of those peer
groups.

We do have customers who will sometimes send
us notes, handwritten notes, and mail them in with
questions or concerns they have about their report.
There are folks inside the company who might drop
by and ask you a question --

COMMISSIONER MITCHELL: Right.

FELICIA R. HOWARD [SCE&G]: -- about their
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update. So, yeah, we do get feedback from
customers about the information and have an
opportunity to talk with them one-on-one about the
recommendations.

On the online portal that I talked about with
the My Energy Plan, it lists several
recommendations and you can choose from those
recommendations those things that you feel Tike you
will implement over time, and it gives you an
estimate of the energy savings that you can expect
to see, and you kind of can check them off over

time that "I've done this," and "I've done that."
And you can see how your bill changes in comparison
to that peer group over a series of months.

COMMISSIONER MITCHELL: Well, thank you very
much. As has been stated earlier, we're certainly
glad to have Ms. Howard, and certainly having Mr.
Jackson here, I am certainly glad to have the
opportunity to ask him a question.

[Laughter]

Mr. Jackson, on the carrying costs on the
programs, your program costs, that's including the
rate rider for recovery from customers? Is that

including that? Is that including your rate rider?

Or --
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KENNETH R. JACKSON [SCE&G]: Yes.

COMMISSIONER MITCHELL: -- if it is, how much?
And --

KENNETH R. JACKSON [SCE&G]: The carrying cost
is --

COMMISSIONER MITCHELL: -- could you give
us --

KENNETH R. JACKSON [SCE&G]: The carrying cost
is included in the costs of the program. That
first component that I went through?

COMMISSIONER MITCHELL: Right.

KENNETH R. JACKSON [SCE&G]: It is included 1in
there.

COMMISSIONER MITCHELL: And what exactly was
that, that carrying cost?

KENNETH R. JACKSON [SCE&G]: Oh, the amount?

COMMISSIONER MITCHELL: Yeah. Yeah, I was
just making sure I kept up with you on that.

KENNETH R. JACKSON [SCE&G]: If you could give
me just a minute --

COMMISSIONER MITCHELL: Yes, sir.

KENNETH R. JACKSON [SCE&G]: -- I think I have
that number.

COMMISSIONER MITCHELL: I didn't know if you

particularly pointed that out.
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KENNETH R. JACKSON [SCE&G]: Yes, it would be

included --
[Reference: PowerPoint Slide 43]

If you 1look at Exhibit 2, we have a total of
$9% million of direct costs?

COMMISSIONER MITCHELL: Right.

KENNETH R. JACKSON [SCE&G]: $377,000 is the
carrying cost that's in that number.

COMMISSIONER MITCHELL: Okay, so that's
presently carried, and --

KENNETH R. JACKSON [SCE&G]: Right. That's
right.

COMMISSIONER MITCHELL: -- the company, I
assume, plans to do that on into the future?

KENNETH R. JACKSON [SCE&G]: On into the
future, yes. Yes.

COMMISSIONER MITCHELL: Thank you. That's all
I have, Mr. Chairman. Thank you.

CHAIRMAN HOWARD: Commissioner Whitfield.

COMMISSIONER WHITFIELD: Thank you, Mr.
Chairman. Thank you both, Ms. Howard and Mr.
Jackson, for being here, and this excellent
presentation, as last year, and I know we've had a
full year now. Ms. Howard, I wanted to maybe

follow up, I guess, on a question that Commissioner
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Wright had asked you about marketing the Home
Energy Check-Ups. He asked you more about
marketing. What I wanted to ask you -- I think you
said in your presentation they have been referred
to by other names. Previously I know Value Visit
was one of them, and I think you said since
December you've had 461 check-ups, to date. And I
know, with the old Value Visit Program, there was a
big goal to increase the participation. Are you
finding that's hitting -- well, you're looking at,
I guess, four or five months now. Are you finding
the increases that you were looking for over the
previous programs that you had?

FELICIA R. HOWARD [SCE&G]: Yes, I think so.
After -- subsequent to the Value Visit was the In-
Home Energy Consultation, and then the Energy Home
-- In-Home Consultation preceded the Home Energy
Check-Up, and that's kind of the history of that.
We have seen increased participation since the Home
Energy Check-Up -- from the In-Home Energy
Consultation, through the Home Energy Check-Up 1in
Program Year 1, and then we're at a pace to exceed
participation from Program Year 1 in Program Year
2, so far.

COMMISSIONER WHITFIELD: Okay. I want to move
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to your heating-and-cooling programs. I think you
mentioned that you had gone from an online
contractor-driven process to a paper-based,
customer-driven process, and I think you said that
part of the reason for that was customers were
wanting to know the status of their application, I
think was one of the things you said here a Tittle
while ago? Is that right?

FELICIA R. HOWARD [SCE&G]: Yes. Customers
tend to have a different degree of sense of urgency
of receiving their rebate and getting the rebate
moving through the process, and the contractors'
focus is quite different from that.

COMMISSIONER WHITFIELD: Well, last year you
explained the critical role that contractors would
have --

FELICIA R. HOWARD [SCE&G]: Yes.

COMMISSIONER WHITFIELD: -- 1in executing this.
And I think you said just a 1little while ago, you
had -- if I wrote it down, on that -- 23 new
contractors? Is that still -- is that working out
the way you thought, now that customers have asked
to be more in control, or -- are you still getting
the involvement from contractors, I guess 1is what

I'm saying.
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FELICIA R. HOWARD [SCE&G]: I would say so far
it's been a win-win for both the contractors and
the customers. For the contractors, it has
alleviated an administrative burden. So they're in
the business of installing equipment, maybe doing
audits or whatever the work that they perform is,
and so they were willing to take on the
administrative burden of the program because it
offered an opportunity for them to perhaps reach
other customers, and because they were offering a
rebate, they were happy to be able to participate
in the program because they saw a business
opportunity with that. But we've gotten a lot of
positive feedback from the contractors about having
been alleviated from the burden of the
administering the rebate entry process, so a lot of
positive feedback from them.

From the customer vantage point, it's been a
win because the customers are now more in the
driver's seat. They know --

COMMISSIONER WHITFIELD: They know --

FELICIA R. HOWARD [SCE&G]: If I, you know,
take two weeks to submit my rebate application, I'm
not kind of, you know, in Timbo and I don't know

what happened with my application for two weeks. I
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know that I am the person who didn't send it in for
those two weeks.

COMMISSIONER WHITFIELD: Right, right. I hear
you.

FELICIA R. HOWARD [SCE&G]: And I know when
that four-to-six-week, you know, clock starts to
tick, as opposed to when someone enters it on my
behalf, I'm not necessarily sure at what point it
got submitted. So, it's been a win-win for -- I
don't know if there's such a thing as a win-win-
win, but it's been a win for customers, it's been a
win for contractors, and it's been a win for SCE&G
because we're getting less calls from customers
inquiring about, "Where's my rebate check? What's
the status of this," or, "the status of that?" And
so it's worked out well all the way around.

COMMISSIONER WHITFIELD: I can see where
you're getting less calls from the customer now,
with them -- with that change.

FELICIA R. HOWARD [SCE&G]: Yes.

COMMISSIONER WHITFIELD: My next question to
you is about the ENERGY STAR® New Homes Program. I
think you said that 1,200 homes were committed, but
I think your exhibit shows that only 250 of those

homes were built, which I guess is roughly 20
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percent. I guess, given the economy being what it
is, does that meet your expectations?

FELICIA R. HOWARD [SCE&G]: Well, last year --
you're right, last year we had about -- we had over
1,200 homes committed. And when we say "committed"
at that time, when builders enroll in the program
-- basically they enroll in the program on an
annual basis -- they inform us of how many homes
they intend to construct to ENERGY STAR® standards.
And at that time, we had I think 30-some builders
and they committed those 1,200 homes. We
discovered that was a very widely optimistic view
of the number of homes that they were going to
build. And I don't know that I have any insight to
offer you about how much the economy played a part,
meaning that "We really thought we were going to
build those 1,200 homes," and then, you know, some
economic variables entered into the picture that
caused fewer homes to be built, or if it was simply
that they were optimistic and, you know, anxious to
claim their place in 1ine for the rebates that our
program was offering.

This year, we do have a more conservative
number from the builders, and they've committed

some 900 homes. It's still a 1ot of -- you know, a
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big difference between 255 and 900. So I'm looking
forward to seeing, you know, how that changes the
outcome.

COMMISSIONER WHITFIELD: Thank you, Ms.
Howard. I do have one for you, Mr. Jackson. I
appreciate your excellent walk-through on your
calculations. Commissioner Hamilton asked you a
question about the $.88 increase and you answered
it, and then you went on to say beyond that -- I
think you said that you expected that number to go
up. And I know this year you've got almost $20
million, $19 million-and-something in costs for
recovery, and you only had about $7 million last
year. Now that you've had a whole year, and I do
-- we've had a year to look back, and I do -- of
course, we do share the concern for the folks who
aren't participating, 1ike Commissioner Hamilton
said. But as this goes forward, I know you don't
have a great crystal ball, but where do you project
this to be? And I realize you're getting some
systemwide benefits from the system as a whole.

But where do you see this heading in the future?

KENNETH R. JACKSON [SCE&G]: Well, I do expect
the trend upward to continue. Whether it will be

as significant as this go-round, I really don't
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know. I'm just thinking about the programs, when
we got them fully implemented in Tate spring of
last year, so we were still -- it really was not a
full year at that point for all of the programs.
Now, starting with December 2012, and going through
November of -- I mean, November of -- December of
2012 and going through November of -- I keep
getting my dates mixed up -- December 2011 through
November of 2012, we'll have a full year of all ten
of our programs. And that's why I'm thinking there
will continue to be an upward trend. I don't think
it will be as significant, because 1ike I said,
we've gotten them off the ground, but again, I just
don't know how many participants we'll get, going
forward. But I do expect the upward trend to
continue.

COMMISSIONER WHITFIELD: Well, you've had a
full year, and we look forward to next year and
kind of seeing where things are.

KENNETH R. JACKSON [SCE&G]: Be happy to come
back and do it again.

COMMISSIONER WHITFIELD: Thank you, Mr.
Jackson. Thank you all. Thank you, Mr. Chairman.

CHAIRMAN HOWARD: Commissioner Hall.

COMMISSIONER HALL: Thank you, sir. Good
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morning.

KENNETH R. JACKSON [SCE&G]: Good morning.

COMMISSIONER HALL: Ms. Howard, I wanted to
ask you a couple of questions. First, on the
advanced -- I guess it's the advanced Energy
Information Display, the one that requires the
wireless --

FELICIA R. HOWARD [SCE&G]: Sure.

COMMISSIONER HALL: -- connection? First of
all, sign me up.

[Laughter]

I would Tove that. You were talking about
some of the other utilities are looking to making
that free, and I was wondering -- the problem with
that 1is, if you make it free, how do you ensure
that people will actually use it? Is there less
incentive if it's not something that you pay for,
and really no interest in it? I was just
wondering.

FELICIA R. HOWARD [SCE&G]: Right, and that's
one of the concerns that we have. And so that is
one of the reasons why we, you know, want to take
some time and give it some thought. And one of the
reasons why we have a $40 charge now, and then a

$20 credit, is so that you have some skin in the
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game and you really will install the device when
you receive it. And so, you know, I don't know
what the right answer will be, but we will see.

We had -- we've done three in the first phase
with the AzTech device, and we did have a really
high response rate from customers who received the
device to install it and to be responsive to our
inquiries with them about the experience that they
had with the device. So we've done both the free
and we've done the charge and a credit. And so,
we're looking at, you know, maybe there's an in-
between, maybe there's a charge without a credit,
because the credit turns out to pose quite a
logistics issue when we increase the number of
customers participating in the program beyond that
250 Taunch and maybe you have thousands of
customers that you've got to manage, because -- you
know, Commissioner Mitchell, you asked about what
our kind of key takeaways were. Well, one of the
things that we've learned is customers don't -- you
know, they're not Tike jumping to install these
EIDs the minute it arrives on their doorsteps, so
you've got to keep track of when it got installed,
and make sure that you apply that credit pretty

promptly after you confirm installation of the
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device, and that's an easier task with 250 than we
expect it to be with 2,000. And so that's one of
the --

COMMISSIONER HALL: Someone from the company
has to come and install it, or --

FELICIA R. HOWARD [SCE&G]: No. The customer
installs it.

COMMISSIONER HALL: Uh-huh.

FELICIA R. HOWARD [SCE&G]: But we are able to
determine whether or not it's been installed when
they register the device.

COMMISSIONER HALL: Okay. But it's not
difficult to install.

FELICIA R. HOWARD [SCE&G]: No, no, no. Not
at all. Not at all. Not at all. But I guess
competing priorities and you might have --
sometimes I'm not even sure when I have something
sitting on the front of my porch, so --

COMMISSIONER HALL: Now, about the Low Income
Program, I know that's kind of a work-in-progress.
Tell me, what are you thinking about in terms of
customer eligibility, because, you know, in this
economy, we have a lot more of the working poor, I
think, and so I was just wondering how -- I know

you haven't decided yet, but what you were kind of
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thinking about with that.

FELICIA R. HOWARD [SCE&G]: We haven't
decided, but it is a dilemma, to identify exactly
who is a low-income customer. And one of the
variables that is pretty concrete and easy for us
to identify is customers who have received 1lighting
funds. So we have a record of that in our customer
information system, and that's a very concrete way,
to identify customers who have benefited from
lighting funds as low-income. So that's one of the
scenarios that we are looking at. We understand
that it is -- a number of utilities do the same
thing, that they use 1lighting, the receipt of
lighting funds, as a way of determining who's Tlow-
income. But it is a dilemma.

COMMISSIONER HALL: Okay. Do you anticipate
any additional demand-response or load-control
programs in the future?

FELICIA R. HOWARD [SCE&G]: We haven't looked
at any demand-response programs, of course in large
part because we, as a company, will be bringing on
new generation, and so the demand-response programs
obviously are geared at having customers reduce
their load during peak-demand periods. We'll have

new base-load generation. We have less of a need
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for that on-peak demand reduction the way maybe
other companies do that don't have quite the same
kind of mix of generation that SCE&G has. So we
have not Tooked at any demand-response programs in
the short term. Not to say that we won't do that
in the future, but it's just not a key need at this
time.

COMMISSIONER HALL: Okay. Thank you. Mr.
Jackson, I just have one question for you. Has ORS
yet conducted the audit of the financial aspects of
the company's application?

KENNETH R. JACKSON [SCE&G]: They are in the
process of doing --

COMMISSIONER HALL: Okay.

KENNETH R. JACKSON [SCE&G]: -- that now.
They're spending a number of weeks with us, but
they haven't completed it yet.

COMMISSIONER HALL: Okay. Okay. Thank you,
sir. Thank you, Mr. Chairman.

CHAIRMAN HOWARD: Commissioner Fleming.

COMMISSIONER FLEMING: Yes. Good aft- -- good
morning, still. I too want to add my appreciation
for your report. This has been very informative.

I wanted to ask about the Energy Information

Display Program. Could you describe some of the

PuBLIC SERVICE COMMISSION OF SOUTH CAROLINA




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

Ex Parte
3/15/12

SCE&G / Annual Update on DSM Programs 73
and Petition for an Update to Rate Rider

feedback that you've received from the people who
are using that?

FELICIA R. HOWARD [SCE&G]: Sure. The
feedback has varied widely. So, the more customers
are informed about energy and the way their
activities influence their energy bill, the way
weather influences their energy bill, it appears
the greater value they get out of the use of the
device. And so that's one of -- our key focus will
be on helping customers to be as best educated as
possible, to get maximum value out of the device.

So some of the feedback that we have gotten
has been related to, you know, "This device is nice
and I see the numbers changing, but what does it
all mean?" So you've got on that end of the scale,
and then you've got customers on the opposite end
of the scale who know very well and are making good
use out of the information on the device, and they
want to be able to capture it for some Tonger
period of time to do some further analysis of the
information. And then you've got everybody else in
between those two kind of bookends.

So some of the feedback that we got on the
AzTech device -- 1it's an easy-to-install device --

both of them are easy to install. But the AzTech
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device, you know, the -- none of the -- neither of
the devices correspond to your bill. So if you're
using -- as a device that will predict your bill,
there's been feedback about that, that customers
would 1ike for it to be more of that. But devices
don't work that way. As you know, there's more
than just the kilowatt-hour charge on a bill, so
you've got taxes, a base facilities charge, and
things of that nature, so that -- and in our case,
we have he WNA adjustment, so -- and the device
does not monitor gas usage, so will never mirror a
customer's bill. So that’s some of the feedback
we've gotten. That's one of the, I guess,
drawbacks of the device, and so we have to take
care 1in educating customers of what to expect from
the device, so that they are not expecting it to
be, you know, perfectly aligned with their bill.
Even if it could be, even if it took into account
all of those other things 1like sales tax, and
things of that nature, it may not align perfectly
with your billing cycle. So that's one of the --
that's some of the feedback that we've gotten about
the device.

There are customers who received it and, like

Commissioner Hall was indicating, there are a few
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who received it and never installed it, never got
around to installing it. And there are those who
report that they still Took at it on a nearly daily
basis, so -- and then there are those in between
those bookends. So the feedback has been very
varied.

COMMISSIONER FLEMING: Personality differences
play into this, as well. Have you incorporated
some of that feedback into your Phase 2?

FELICIA R. HOWARD [SCE&G]: Yes. Yes. So
that was one of the major reasons why we moved to a
different device. So the EnergyHub device has more
features. It does have the online portal that
gives you the opportunity to download information
and store information from the device for a Tonger
period of time. The AzTech device had a 30-day
storage capacity, so after 30 days you started over
again, basically.

So we also were fortunate in finding a device
that we could send messages to the customer now,
through the EnergyHub device, as opposed to with
the AzTech device, once the customer receives the
device they didn't necessarily -- unless they were,
you know, solicited by SCE&G for feedback on their

experience with the device, they essentially had no
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further information. So they weren't receiving
additional information about, you know, "Tomorrow
is going to be an exceptionally hot day. You may
want to be sure that your thermostat is set at 78.
And those are the kinds of messages that we'll be
able to send with the EnergyHub device.

So some of the feedback from customers was,
you know, "How do I make the best use of this
device?" And we think that the EnergyHub will be
able to deliver on that, more so than the Phase 1.

COMMISSIONER FLEMING: So they really are
wanting more information --

FELICIA R. HOWARD [SCE&G]: Yes.

COMMISSIONER FLEMING: -- that would be
helpful to them.

FELICIA R. HOWARD [SCE&G]: Yes.

COMMISSIONER FLEMING: Is the feedback
different for residential, as compared to
commercial?

FELICIA R. HOWARD [SCE&G]: It has been. One
of the issues that we knew, going into making the
AzTech device available to commercial customers, is
that they are -- the devices are typically -- our
program is called the Energy Information Display

Program, which is kind of a more -- a broader
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naming convention than a lot of programs, because
the devices tend to truly be called in-home display
devices, and that is what the AzTech device is
called, and that is what the EnergyHub device is
described as, an in-home display. And so, a home
is very different than a commercial operation.
There are some commercial businesses that operate
in former homes, as you know. And for those type
arrangements, the device may work well, but the
device has some technical Timitations, so a home
tends to be smaller than a commercial facility; the
metering for a home tends to be located in a place
where the device can better communicate with the
meter than it may in a commercial establishment.
So, for instance, we knew going into making the
device available for commercial customers, that if
you were 1in a strip mall and you were at the
furthest end of the mall from the SCE&G metering
bank, that device would probably not work in your
establishment. But if you were the person who was
on the opposite side of the wall from the SCE&G
meter bank, it might work just fine. So there was
some Timitation with that.

So the commercial customers' experience with

the device was different, and so therefore their
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feedback about the device was different. We also
got feedback from some commercial customers that
said, "Hey, you know, when my energy usage goes up,
that's a good thing because that means I'm doing
more business." So they didn't necessarily view
saving energy to be as positive a thing as maybe on
the residential side.

Some commercial customers offered feedback to
suggest that they maybe had more Timitations with
actions that they could take to reduce their energy
usage, either because they were not the property
owners, they're in leased space, or because there
are -- 1in a home, you may turn up your air
conditioner during a certain time of day. A
restaurant, for instance, may not have that kind of
flexibility. In a commercial establishment, you're
unlikely to go around unplugging printers or
copiers or things of that nature, where in a
residence you might very well go around turning off
lights and, you know, turning up your thermostat,
and things of that nature.

So there was a different experience with the
device and a different reaction or different
perception in terms of how residential customers

and commercial customers could take action based on
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the information they were receiving from the
device.

COMMISSIONER FLEMING: And how long did you
say the AzTech would keep the information?

FELICIA R. HOWARD [SCE&G]: 30 days.

COMMISSIONER FLEMING: Just for the day. So
they --

FELICIA R. HOWARD [SCE&G]: Thirty days.

COMMISSIONER FLEMING: Thirty days, Okay. So
they could go back and review, though, to see --

FELICIA R. HOWARD [SCE&G]: They could go back
and review --

COMMISSIONER FLEMING: -- if there's a --

FELICIA R. HOWARD [SCE&G]: Right, they could

go back and --
COMMISSIONER FLEMING: -- pattern.
FELICIA R. HOWARD [SCE&G]: -- review, yes.

COMMISSIONER FLEMING: Okay. But you don't
know if they've done that. Well, I'm sure probably
some have and some haven't.

FELICIA R. HOWARD [SCE&G]: It's a similar
story with the commercial, with the residential
customers. I mean, there are some commercial
customers who did not install the device at all.

And there are some who installed it and had
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favorable remarks about the device. To do a larger
launch with commercial customers, because of, you
know, the inherent device Tlimitations, it may not
be the best solution for commercial customers to
monitor their energy usage.

COMMISSIONER FLEMING: Okay. Going back to
the cost of the meters and whether you charge or
not, you have to pay for that.

FELICIA R. HOWARD [SCE&G]: Yes.

COMMISSIONER FLEMING: So if you don't charge
the individual customer, that would probably be put
in to all the customers, in the --

FELICIA R. HOWARD [SCE&G]: Yes. The way the
rider works, yes.

COMMISSIONER FLEMING: Yeah. So either the
individual is going to pay, or the general customer
base will pay.

FELICIA R. HOWARD [SCE&G]: Yes, ma'am.

COMMISSIONER FLEMING: Okay. And have you all
looked into the Green Button initiative?

FELICIA R. HOWARD [SCE&G]: I know very Tlittle
about the Green Button initiative. 1I've heard
about it recently, but I don't know very much about
it.

COMMISSIONER FLEMING: It sounds 1like maybe
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some of the feedback you're getting could be --
that this could be an answer to that. I mean, it's
an application that you use on your computer, so it
would be Timited to those with computers, but --

FELICIA R. HOWARD [SCE&G]: I will certainly
look into it.

COMMISSIONER FLEMING: -- it sounds very
promising, from --

FELICIA R. HOWARD [SCE&G]: 1I'11 certainly
look into it.

COMMISSIONER FLEMING: -- the information we
heard at NARUC this time, so -- I think the
Department of Energy is in charge of that. And the
privacy issue, too, there's not a problem with
that, as there has been with some of the other
programs. It's just between the customer and the
company .

FELICIA R. HOWARD [SCE&G]: [Nodding head.].

COMMISSIONER FLEMING: Okay. I wanted to ask
you about the number of people that you have stated
you anticipated: 4,000 individuals participated in
Year 1, and almost 5,000 in Year 2, but only 500
received devices in Phase 1, and 252 in Phase 2.
What does the forecasted participation come from?

FELICIA R. HOWARD [SCE&G]: The forecasted
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participation comes from our modeling that we did
with our third party, ICF, when we initially
proposed our portfolio of demand-side management
programs. So that is where those forecasts come
from for participation.

The Energy Information Display and programs
like it, I would describe as more of emerging
technology, as opposed to kind of tried-and-true
programs 1ike HVAC Equipment. There is a far
different set of variables that come into play with
the use of an energy information display than with
installing equipment. So if you had inefficient
equipment and you installed more efficient
equipment, and you continue to have the same kind
of operating conditions that you had before -- the
same number of home occupants, you set your
thermostat on the same temperature, et cetera, et
cetera -- you will see a decrease in your energy
usage. With the Energy Information Display, one of
the reasons that we have been cautious in our
launch of the program is -- well, I guess in doing
a 250-person Taunch in Phase 1 and then 250 in
Phase 2 -- one of the things we wanted to do was to
vet the technology before we got it in the hands of

5,000 people, so that -- and it turned out to be a
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very good idea that we did. Because of the
feedback that we got from Phase 1 participants, we
were able to roll that into a Phase 2 launch and
are in the process of vetting that experience with
those customers, with the intention of a broader
rollout, so that we can get to numbers more like
what you see in our forecasted -- that we forecast
in our modeling.

COMMISSIONER FLEMING: Okay. And the ones
that you are going to be adding, that are on the
waiting list, will that be considered your Phase 3
program?

FELICIA R. HOWARD [SCE&G]: I would view that
to be -- I don't know, maybe it's Phase 2.5.

[Laughter]

COMMISSIONER FLEMING: You're just extending
Phase 2.

FELICIA R. HOWARD [SCE&G]: Right, to more of
those customers who wanted to participate in Phase
2. We basically solicited the Home Energy Reports
customers and advised them that we had 250 devices,
so the first 250 to sign up were those who received
those devices. So there were 290 folks who
indicated that they wanted to receive a device, and

we kept in the records of who those folks are, and
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will make that device available to them when we
receive them -- hopefully in April 1is when we plan
to make those devices available to customers who
are on the waiting Tist.

But, my expectation is to go beyond those 290
on the waiting 1list and to solicit more customers,
like I said, to get to numbers more 1like what we
have forecasted in terms of participation.

COMMISSIONER FLEMING: And I'm just curious,
what does your tune-up entail, as compared to -- so
that you're having to educate the contractors?

FELICIA R. HOWARD [SCE&G]: Well, so tune-ups
for contractors vary widely. So a tune-up for a
contractor may mean that they are cleaning coils,
it may mean that they're changing air filters.

With the tune-up protocol that SCE&G 1is doing,
you're actually doing some diagnostics, so you are
actually measuring the performance of the equipment
and taking before-and-after measurements. And so
the tune-up that we are requiring is that it
assures that the unit 1is operating within a certain
band of its original operating conditions, which is
very different than simply cleaning coils and
changing air filters and things of that nature.

Now, there are a variety of kind of tune-ups

PuBLIC SERVICE COMMISSION OF SOUTH CAROLINA




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

Ex Parte
3/15/12

SCE&G / Annual Update on DSM Programs 85
and Petition for an Update to Rate Rider

along that spectrum between the low end of cleaning
coils and changing air filters, and the high end of
what our tune-up requires, but truly our tune-up is
designed to bring existing equipment more into the
bandwidth of 1its original and most efficient
operating condition.

COMMISSIONER FLEMING: Well, that sounds very
beneficial, as well, to the customer.

FELICIA R. HOWARD [SCE&G]: Truly.

COMMISSIONER FLEMING: Okay. And I guess I
just want to ask about the audits that ORS s
doing. When would you -- when do you expect that
to be finished, and will that be brought -- will we
get a report on that?

KENNETH R. JACKSON [SCE&G]: Yes, you will get
a report. I'm sure ORS will file that with you,
like they did last year. I cannot say for sure
when they'l11l be completed. I think there's a
timetable set for them to complete their audit.
But they are making a lot of headway, I can tell
you that. They've been with us for several weeks.
But I can't tell you exactly when I expect that to
be completed.

COMMISSIONER FLEMING: So you anticipate it to

be more of a written report than an ex parte?
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KENNETH R. JACKSON [SCE&G]: A written report
at this point. I wouldn't want to speak for them,
but I'm pretty sure it will be a written report.

COMMISSIONER FLEMING: Okay. Again, thank you
very much.

CHAIRMAN HOWARD: Commissioner Whitfield.

COMMISSIONER WHITFIELD: Thank you, Mr.
Chairman. Very quickly, Ms. Howard, I want to
apologize to you for whispering to Commissioner
Hall while you were talking. I saw an
organizational chart Tast year -- and she jogged my
memory a little bit. I believe you have some of
your staff people out here with you today? Is that
who's with you --

FELICIA R. HOWARD [SCE&G]: Yes.

COMMISSIONER WHITFIELD: -- in the audience
today?

FELICIA R. HOWARD [SCE&G]: Sure.

COMMISSIONER WHITFIELD: From your program?

FELICIA R. HOWARD [SCE&G]: Yes. I'd be happy
to ask them to stand. The program managers that --
we have five residential program managers and one
commercial-and-industrial program manager, and in
the back on the Teft-hand side is our

administrative support supervisor, so she handles
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the rebate processing and the analytics that we do
with data tracking.

COMMISSIONER WHITFIELD: Thank you, ma'am.

FELICIA R. HOWARD [SCE&G]: Thank you.

CHAIRMAN HOWARD: I just have a few questions.
What percentage of customers, of your total
customer base, participates in the programs? The
28,000, what is the percentage of that to your
total customers?

FELICIA R. HOWARD [SCE&G]: Well, we have some
550,000 residential customers, so in terms of a --
we solicited about 300,000 customers to participate
in that program, so a little less than 10 percent
took us up on the offer.

CHAIRMAN HOWARD: What about your demographics
of your participants?

FELICIA R. HOWARD [SCE&G]: We are 1in the
early stages of Tooking at the demographics of
those participants. So, it varies by program. So
someone who participates in the Home Performance
Program may tend to be in an older home, where they
may have an opportunity for things 1ike improving
their insulation; it may be around that time when
they need to be looking at changing out heating-

and-cooling equipment or water-heating equipment.

PuBLIC SERVICE COMMISSION OF SOUTH CAROLINA




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

Ex Parte
3/15/12

SCE&G / Annual Update on DSM Programs 88
and Petition for an Update to Rate Rider

That may be a different kind of profile than a
customer who is more proactive and wanting to know
more about their energy usage, 1like someone who
participates in the Home Energy Reports Program.

We've gotten some preliminary information to
suggest that the profile of the customers in
general that are participating in our demand-side
programs mirror the demographics of our customer
population in general -- which is a good thing that
it's not, you know, lopsided in terms of any
particular customer group. But we are 1in the early
stages of that.

CHAIRMAN HOWARD: Particularly in the
residential area, we're concerned about -- or one
of the things that come into play is the large
percentage of mobile homes --

FELICIA R. HOWARD [SCE&G]: Sure.

CHAIRMAN HOWARD: -- that we do have 1in South
Carolina. Do you feel like -- does your study of
the demographics show that that's in direct
proportion to the amount of mobile homes you have
in your --

FELICIA R. HOWARD [SCE&G]: Yeah. The --

CHAIRMAN HOWARD: -- program, the percents?

FELICIA R. HOWARD [SCE&G]: Yeah. Like I

PuBLIC SERVICE COMMISSION OF SOUTH CAROLINA
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said, from the early findings that we have, our
program participants look to be similar to our
customer demographics in general. I will add that
the field reps who perform the Home Energy Check-
Ups, if not all of them, the majority of them are
certified to do mobile home analysis, as well. So
they do have the credentials to do walk-through
inspections of mobile homes, as well, and we do
perform mobile home Home Energy Check-ups.

CHAIRMAN HOWARD: What about your
participation in geographical areas? Is it more
from Charleston and Columbia? Or do you think it's
pretty even over your geographical service area?

FELICIA R. HOWARD [SCE&G]: We find that
customers are participating across our service
territory, but Tike the service territory, where
the majority of customers are in the Columbia,
Charleston, Aiken areas, the majority of people
participating in the program are in the Columbia,
Charleston, and Aiken areas. But there are
customers who participate in some of those outlying
areas, as well.

CHAIRMAN HOWARD: Would the -- I don't know
that statistics show it; in my opinion, we've had

an extremely mild winter. Do you have a

PuBLIC SERVICE COMMISSION OF SOUTH CAROLINA




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

Ex Parte
3/15/12

SCE&G / Annual Update on DSM Programs 90
and Petition for an Update to Rate Rider

weatherization factor in your models? Or how do
you determine what reaction -- what mild weather
did in relation to what you were anticipating?

FELICIA R. HOWARD [SCE&G]: Well, one thing
that the -- our model does take into account that.
But we will also have feedback from Opinion
Dynamics with their EM&V work, that there -- if
there's any impact of the weather that we need to
take into account in looking at our net energy and
demand savings, that will be something that they
will be looking at, as well.

CHAIRMAN HOWARD: If somehow you could
translate your energy efficient and DSM programs
both into a part of your generation mix, what
percentage of your generation mix would you say
that factor would comprise?

FELICIA R. HOWARD [SCE&G]: It's a very small
number. It's a very small number. I don't know
what that number is, but I know it's low single
digits. When we were in our 1initial application,
our expert with ICF I believe testified to the
programs across the country, you see somewhere 4
percent or lower 1in terms of impact.

CHAIRMAN HOWARD: Okay. Thank you, very much.

Ms. Dulin, do you have any questions?
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MS. DULIN: No, thank you.

CHAIRMAN HOWARD: First time in anyone's
history that she's never had a question.

[Laughter]
MS. DULIN: 1It's lunchtime.
[Laughter]

CHAIRMAN HOWARD: Mr. Nelson, I see you
writing diligently back there. Does ORS have any
questions?

MR. NELSON: No questions. Thank you, Mr.
Chairman.

CHAIRMAN HOWARD: You don't want to answer
about the audit, then, either. You want to avoid
it and y'all are just working hard and -- you want
to Teave it at that?

[Laughter]

MR. NELSON: I would hate to speak for Mr.
Jashinsky, so I think I'm better off saying
nothing.

CHAIRMAN HOWARD: Thank you, very much.
Again, I would 1ike to thank both of you for a Tot
of hard work and an interesting presentation. Mr.
Gissendanner, do you have anything to add?

MR. GISSENDANNER: I have no questions.

CHAIRMAN HOWARD: Mr. Burgess?
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MR. BURGESS: No, Mr. Chairman.
CHAIRMAN HOWARD: Thank y'all again for
coming. Enjoyed the presentation.
[WHEREUPON, at 12:18 p.m., the
proceedings in the above-entitled matter

were adjourned. ]
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CERTIFICATE
I, Jo Elizabeth M. Wheat, CVR-CM/M-GNSC, do
hereby certify that the foregoing is, to the best of my skill
and ability, a true and correct transcript of all the
proceedings had in an allowable ex parte briefing held in the
above-captioned matter before the Public Service Commission

of South Carolina.

Given under my hand, this the 18th day of

March, 2012.
- , )
ey Y 0Yie ) TR
Jo Elizabeth M. Wheat, CVR-CM-GNSC
ATTEST:
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CHIEF CLERK/ADMINISTRATOR
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*

e DSM Timeline

* Residential Programs
o Overview
o Program Year 1 Highlights
o Program Year 2 Overview

o Commercial & Industrial Programs
o Overview
o Program Year 1 Highlights
o Program Year 2 Overview

« DSM Advisory Group
 Evaluation, Measurement and Verification






SCE&G
DEMAND SIDE MANAGEMENT

Timeline

June 30, 2009 SCE&G files for PSC approval of DSM programs and Rate
Rider

July 15, 2010 PSC approves SCE&G programs and Rate Rider

October 1, 2010 First SCE&G residential and commercial & industrial DSM
programs launched

January 31, 2011 First annual SCE&G filing to update Rate Rider

February thru April Remaining residential and commercial & industrial DSM

2011 programs launched

April 28, 2011 Allowable Ex Parte Communication Briefing to PSC

November 30, 2011 End of first DSM Program Year

January 31, 2012 Annual SCE&G filing to update Rate Rider

S —

H
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RESIDENTIAL PROGRAMS - EnergyWise

Rebates/ In-Home
Program Incentives | Education | Services

Home Energy Reports

Energy Information Display v v v
Home Energy Check-up v v v
Home Performance with ENERGY STAR v v v
ENERGY STAR Lighting v v

Heating & Cooling and Water Heater Equipment v v v
Heating and Cooling Efficiency Improvements v v 4
ENERGY STAR New Homes 4 v v
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HOME ENERGY REPORTS - EnergyWise

.‘

Overview

* Provides customers with insight regarding their electric usage and how
it compares with similarly situated energy users and recommendations
on how to improve their energy efficiency

e Customers opt-in to program

« Initial Home Energy Report, based on customer’s home profile,
provides information on how household uses electricity L —

« Monthly Home Energy Updates e

* Compares individual customer usage to peer group R

+  Customized recommendations on ways to improve energy efficiency =" == I =

e  General energy saving tips and ideas ""'TT;-» T e
« My Home Energy Plan provides on-line tool to manage perseﬂal ‘ﬁ,-r

energy saving goals = o

 Free of charge






HOME ENERGY REPORTS

Program Year 1 Highlights
e Launched April 2011

 Monthly Home Energy Updates began in June
* On-line customer portal established
« Home Energy Plan tool introduced in September

e 28,217 participating customers

EmrgyWise

‘

Prepared 2/17/2012 for the hema at

Jane Doe
123 Main Street
Columbia, SC 29204-4121

n ry—— i Rcustion My Home Energy Update
Lol B e
oaram 5% 35% | 438w 677 wa

Dear Jane Doe
6%
- SCEAG Home Energy Reports
How Your Household Usage Compares To Like Homes [ cileubN By 0
Survey. you stated a goal for your
14 Average Usage Mighlissge  nousemoid of 5% reduction i your
2 electncty usage Congratulations!
Since your last Home Enorgy
Update, you have reduced your

A 2011
nelp you achieve greater savings.

Thank you for parlicipating in the

Thescalstothe ighl  Low Usage Like Hous
258 kW

For instance, choose the right CFL
for dimmers, three-way sockes.
recessad cans and motion sense
An incompatible bulb may not work
properly

How Weather Affects Your Usage

w s ow T W oW oW N s e
Nolice how your slect
bl

200 Upen making these changes,
pleass go oniing 1o

w nyeneray and

update your Home Energy Survey so

'NOAN's Hational - that we can provide more ideas 1o
ta Cantar reduce your electric usage
Wreozni. san a2 e You will alse find in this report a

Feb Mar Ao May Jin i A Sep Oct Nov Dec Jan o v
scale showing your home's
electricity consumption compared to

" similar households. We hope this
Get Discounts Up To $1.75 On CFL Bulbs ol ek i ol i
achieving yeur reduetion goal
GET UP TO $1.75 OFF PER BULE" on seloct ENERGY STARR qualfied CFLs, You'l ecoive your
Sincerely
The SCEAG Energy Team

R————

-

. comjenergymise for a fist of partcipating
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HOME ENERGY REPORTS - EnergyWise

F oy N

*

Program Year 2 Overview

* Increased program participation
« Additional modules
« Educating customers on benefits of other DSM programs

 Current enrollment 26,954

o Reflects final-bill customers that have left program
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ENERGY INFORMATION DISPLAY EﬁlielgyWise'

‘

Overview

* Provides customers with near real-time information on
their electric usage and costs and how they are impacted
by changes in customer activities

» Discounted in-home energy display provided to customers

* Nominal ($40) charge to customer for display; $20
credited back upon verification of successful monitor
installation

e Fee waived for low income customers
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ENERGY INFORMATION DISPLAY - bEnergyWise

‘

Program Year 1 Highlights
» Phase 1 launched November 2010

* Aztech devices provided free of charge for customer participation and
feedack

o Solicited residential (Voice of the Customer panel) and small general service

commercial customers f;=\
)y

0 248 residential; 44 commercial customers enrolled

« Key lessons learned A”EC“.M@
0 Extensive customer education required . .
1 H H MHE M 14
o \Variety of devu?e fgatures desired 129. 53w
o Ease of operation important $ 19.10
o Significant differences in residential and commercial

customer engagement
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ENERGY INFORMATION DispLAY - EnergyWise

‘

Program Year 1 Highlights (continued)

Phase 2 launched October 2011
Solicited customers participating in the Home Energy Reports program

EnergyHub devices provided for charge of $40; $20 credited back upon
verification of installation

o Wi-fi service required
o Two-way communication enabled
o0 On-line web portal
252 residential customers enrolled
290 customers on waiting list

Bﬁ'-‘ neraviise a;mlgm A FCANA CORPANY xlO
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ENERGY INFORMATION DispLAY - EnergyWise

*

Program Year 2 Overview

« Evaluation of Phase 2 results

* Program marketing and customer education

e Broader customer launch in 2"d or 3" quarter
« Evaluation of fee/credit
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HOME ENERGY CHECK-UP - EnergyWise

Overview

» Walk-thru, visual inspection of customer’s home by SCE&G
representative

» Basic energy efficiency recommendations

 Energy efficiency measures provided to customers
o 10 CFL bulbs,
o0 Water heater wrap and/or
o0 Pipe insulation

* Information provided on other SCE&G and federal and
state incentives

Free of charge
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HOME ENERGY CHECK-UP - EnergyWise

*

Program Year 1 Highlights
e Launched October 2010

* Program overview and downloadable application on
Www.sceg.com/energywise

* General awareness marketing and community outreach
o 2039 Home Energy Check-ups completed




http://www.sceg.com/energywise
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HOME ENERGY CHECK-UP - EnergyWise

*

Program Year 2 Overview

* Increased program participation

» Develop targeted leave-behinds

* Leveraging program data to educate customers on benefits of other DSM
programs

461 Home Energy Check-ups to date






HOME PERFORMANCE WITH Ly o
- EnergyWise

ENERGY STAR®

Overview

« Comprehensive energy audit conducted by BPI certified HEBATES up 'm
(Building Analyst) contractor

« Typical contractor charge $200 - $700, but varies by %25@@
contractor

* [ncentives up to $2500 for home energy improvements!

o0 Air sealing and insulation

Heating & cooling performance improvements

Heating & cooling equipment

Water heating equipment

$200 rebate for audit if at least one eligible measure completed
Bonus rebate available for multiple measures

G

SCE&G Home Performance
with ENERGY STAR® Program

O O O 0O O

i
= Energy jro=e

HOME P
PERFORMANCE 5. A=A | —
ENERCY STAR] 4 *VVlse =





HOME PERFORMANCE WITH
ENERGY STAR®

Program Year 1 Highlights

 Launched March 2011

» Contractor information sessions held throughout
service territory

« 19 participating auditors/contractors listed on
WWW.Sceg.com/energywise

* Program overviews for customers and contractors
available at www.sceg.com/energywise

« 160 home audits

» 33 rebates
0 Long lead times between audit and home improvement
o0 Do-It-Yourself home improvements




http://www.sceg.com/energywise
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HOME PERFORMANCE WITH E Wise
ENERGY STAR® et

*

Program Year 2 Overview
Customer-driven rebate submittal process
Improved throughput from audit to project
23 Participating Auditors/Contractors
Increased audits and rebates

0 147 audits and 41 rebates to date






ENERGY STAR® LIGHTING > EnergyWise
Overview -

* Increase awareness, market share, and purchase of ENERGY STAR®
qualified replacement lighting and lighting products
o Standard CFL bulbs
o0 Specialty CFL bulbs
o CFL fixtures
o LED desk lamps & nightlights

» Discounted prices at retail stores
o Markdowns (automatic discount at register) per bulb or fixture

o0 In-Store coupons completed by customers (discount taken off at register) per
single or multi-bulb package

o Each participating store offers markdowns or coupons, not both

» Educational and point-of-purchase materials, such as banners, signs and
stickers placed and maintained in participating stores to attract shopper
attention to discounted products






ENERGY STAR® LIGHTING

Program Year 1 Highlights

Launched February 2011
170 participating retailers

Increased program discounts from up to $1.50 to up to $3.00 per
CFL bulb

O CFL production cost increases
O Special promotional discounts

List of store locations and addresses available at
WWW.Sceg.com/energywise

Links to information about CFL lighting applications and proper
disposal available at www.sceg.com/energywise

Lighting demonstrations and special events throughout service
territory

General awareness marketing
Over 1.2 million discounted bulbs and fixtures sold

IS TANT
SAVINGS

on select ENERGY STAR® qualified CFLs
and lighting fixtures from SCE&G and
participating retailers.

NO COUPON NEEDED
| £
See other side for details.

Y
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ENERGY STAR® LIGHTING - EnergyWise

r1*~

Program has participated in 50+ in store
events at participating Lowe’s, The Home
Depot and Sam’s Clubs as well as some
community based events.

EEIS]
OFF &

VISIT OUR WEBSITE
FOR A STORE NEAR YOU

Program has been marketed broadly

through TV and radio in the Columbia
and Charleston areas. NI

i)






ENERGY STAR® LIGHTING {EﬁergyWise-

Program Year 2 Overview

* Additional program partners — retailers, manufacturers
e  Customer education on CFL and LED bulbs

* New LED products added to program

* QOver 457,000 bulbs/fixtures sold to date






HEATING & COOLING AND WATER 4!

- EnergyWise

HEATING EgUIPI\/IENT :

Overview

Promotes installation of high efficiency heating and cooling equipment
and non-electric resistance water heating

New construction and replacement in existing construction eligible for
incentives from $200 to $525

Central A/C

Air Source Heat Pump
Dual Fuel Heat Pump
Ground Source Heat Pump

O O O O O

Natural gas (tank or tankless), propane, electric heat pump or solar water
heaters

Be EnergyWise al sceg.com A BCANA COMPANY 3.22





HEATING & COOLING AND WATER J-‘Eiiérgmee

HEATING EQUIPMENT
Program Year 1 Highlights
 Launched March 2011
 Program overviews available at www.sceg.com/energywise

* Increased contractor participation
o Eliminated Participating Contractor list
o0 Opened program participation to all licensed HVAC contractors

 Implemented new rebate payment process

« Contractor training provided throughout service territory
e 1345 rebates
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HEATING EQUIPMENT Al
Program Year 2 Overview

* Increased program participation

* Introduction of Quality Installation component to program
« Continued contractor training

« 1026 rebates to date






HEATING & COOLING EFFICIENCY {\E;ifergyWise'
IMPROVEMENTS Al

*

Overview

* Promotes efficiency improvements of existing central air
conditioner and heat pump systems

» Contractors must participate in SCE&G sponsored
technical training

o Conformance with defined HVAC tune-up protocol required

o Training eligible for continuing education credits
« Incentives from $60 to $150

o HVAC Tune-up

0 Duct sealing

o Duct insulation






HEATING & COOLING EFFICIENCY 4!

IMPROVEMENTS

- EnergyWise

Program Year 1 Highlights

Launched March 2011
Program overviews available at www.sceg.com/energywise

Increased contractor participation
o Eliminated Participating Contractor list
o0 Opened program participation to all licensed HVAC contractors

Implemented new rebate payment process
Contractor training on technical program protocols throughout service territory
125 rebates
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IMPROVEMENTS Al

Program Year 2 Overview

* Increased customer participation

* Increased contractor participation

« Continued contractor training on program protocols
e Address “tune-up” nomenclature

* 196 rebates to date
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ENERGY STAR® New Homes - EnergyWise

*

Overview

Promotes accelerated growth of ENERGY STAR qualified
new homes in SCE&G service territory

Educates builders on how to successfully construct,
market, and sell energy efficient homes

Builders participate by committing to build a certain
number of ENERGY STAR qualified new homes

Builders must use qualified HERS rater

Incentives paid to builder/developer on per home basis
o $750 per qualified home

o Eligible for $250 rebate for installation of non-electric
resistance water heater (Heating & Cooling and Water
Heating Equipment Program)






ENERGY STAR® New Homes

N

- EnergyWise

*

Program Year 1 Highlights

Launched March 2011
30 participating builders
19 participating raters

Builder/Rater and customer program overview information
available on www.sceg.com/energywise

Training provided to builders on ENERGY STAR V3.0
86 rebates

AM ENEFIGY STAR"
(URALIFIED HOME
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ENERGY STAR® New Homes - EnergyWise

*

Program Year 2 Overview

« Homes permitted by 12/31/11 qualify under V2.5 until
6/30/12

e Builder and rater education on ENERGY STAR V3.0
requirements

 Focus on HVAC contractor training required to meet V3.0
requirements

« Builder education on marketing ENERGY STAR homes
« 255 homes reported under construction
89 rebates to date






Ixﬁni’ergyWise'
Low INCOME (TBD)

*

Program Year 2
» Develop program details

Key elements

Customer eligibility requirements

Technical equipment and/or service requirements
Terms and conditions

Budget

O O O O O

Program Year 3

* Implement program, upon PSC approval






COMMERCIAL & INDUSTRIAL
PRESCRIPTIVE 2y g s

Overview —

Simplified method to encourage efficient purchase choices

Incentives based on equipment efficiency and performance standards
Lighting

New Construction Lighting

LED Traffic Signals

Unitary HVAC and HVAC Chillers

HVAC Variable Frequency Drives

O O O o o o

Food Service and High Efficiency Equipment

Pre- and post-installation verifications performed on sample of projects and all
projects over certain size and cost thresholds

Trade allies recruited to participate in education sessions regarding incentives,
participation processes and requirements

Customers recruited through program communication and outreach activities,
SCE&G account representative referrals, and trade allies






COMMERCIAL & INDUSTRIAL
PRESCRIPTIVE 2y g s

Program Year 1 Highlights —

Launched October 2010
Application available on www.sceg.com/energywise

Customers and trade ally education sessions throughout service territory
Campaign targeting small commercial customers

Campaign regarding T12 lighting phase out
Some opt-out industrial customers opted-in

240 rebates
o0 Majority of rebates for lighting

o Smaller projects
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COMMERCIAL & INDUSTRIAL :‘]‘E"-f Wise
PRESCRIPTIVE £l

Program Year 2 Overview —

Increased program participation
Continued customer program education
Continued trade ally outreach and education

109 rebates to date
o Lighting projects continue to dominate

0 Rebate amounts are trending up






COMMERCIAL & INDUSTRIAL

- EnerevWise
CUSTOM e

Overview

* Provide incentives to offset the cost of qualifying energy efficiency
projects not covered by the Prescriptive Program
o0 Projects may be unique to a customer’s operation
o Customers must apply for incentives in advance of initiating any
work
o All projects must be pre-approved
0 Incentive amount determined on a project-by-project basis
e Customers recruited through program communication and
outreach activities, SCE&G account representative referrals, and
trade allies

Be EnergyWise at sceg.com A BCANA COMPANY 3.35





COMMERCIAL & INDUSTRIAL
CUSsTOM 2y s

*

Program Year 1 Highlights

Launched May 2011

Application available on www.sceg.com/energywise

Incentives capped at $25,000 per customer account, per year
Customer and trade ally education sessions throughout service territory

1 rebate
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COMMERCIAL & INDUSTRIAL
CUSsTOM 2y s

*

Program Year 2 Overview

* Increased program participation

 Removal of $25,000 project cap
» Continued customer and trade ally education sessions throughout service
territory

e 6 rebates to date






DSM ADVISORY GROUP

‘

 Membership

ORS

Coastal Conservation League

SC Small Business Chamber

Governors Office (low income representative)

o Kimberly Clark (industrial customer representative)

 Program Year 1 convened September 2010, January & October
2011

o
o
o
o

* First meeting of Program Year 2 held February 2012
 Next meeting TBD Summer 2012






EVALUATION MEASUREMENT &
VERIFICATION (EM&V)

e Opinion Dynamics Corporation (ODC) third party program evaluator -

 Three Year Evaluation (EM&V) Plan
0 Issued to DSM Advisory Group September 2010, per PSC Order
0 Reviewed with ODC at September 2010 DSM Advisory Group meeting

o0 Advisory Group comments, questions addressed and/or incorporated into final version of
Plan

o Final Plan issued October 22, 2010
o SCE&G January 2012 Filing

0 Review Period 10/1/10 — 11/30/11 (DSM Program Year 1 = 14 months)

= C &I Prescriptive Program and Residential Home Energy Check-up Program launched October
2010

= Additional C & | Prescriptive measures, C & | Custom Program and additional residential programs
launched February through April 2011

o Forecast Period 12/1/11 — 11/30/12 (DSM Program Year 2)

* First annual EM&YV report April/May 2012 (for Program Year 1)
0 Process evaluations

o0 Net energy and peak coincident demand impact assessments

Bﬁ'-‘ neraviise a;mlgm A FCANA CORPANY “:39
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- EnergyWise
Py

*

Calculation of DSM Rate
Component






Components of Rate

Calculation

PROGRAM .
COSTS

SHARED
SAVINGS
INCENTIVE

Be EnergyWise at sceg.com





Program Costs - EnergyWise

‘

 Total Balance of DSM related costs at
November 30t of a given year

e Balance includes Carrying Costs at the
Company’s Weighted Average Cost of Capital

* Five (5) year amortization of these costs to
be applied to rates (i.e. 20% of this Balance
Included In rate calculation)

e Subject to ORS Audit

« Examples of costs include salaries of DSM
employees, implementation costs, rebates &
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Program Costs (Exhibit 2) - EnergyWise

F oy N

SCE&G

Amortization of Program Costs for DSM Rate Calculation

Balance of Direct Program Costs @ 11/30/2011 $9,545,681
Balance of Indirect Program Costs @ 11/30/2011 $2,043,605
Total Balance of Program Costs @ 11/30/2011 $11,589,286

Direct Cost Balance of Class Allocation of One Year

Balance of Direct Allocation Indirect Costs @ Program Costs Amortization for Rate

Customer Class Costs @ 11/30/2011 Ratios 11/30/2011 Balance Calculation
Residential $6,869,038 71.96% $1,470,578 $8,339,617 $1,667,923
Small General Service $1,439,231 15.08% $308,176 $1,747,406 $349,481
Medium General Service $ 987,681 10.35% $211,513 $1,199,194 $239,839
Large General Service $249,731 2.61% $53,338 $303,069 $60,614
TOTAL $9,545,681 100.00% $2,043,605 $11,589,286 $2,317,857
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Net Lost Revenues - EnlergyWise

‘

 Defined as retail revenue losses incurred as
a result of lost retail sales due to SCE&G’s
new energy efficiency measures, net of fuel
and other variable O&M costs

 Formula = Energy savings by class (in kWh)
X (average retail rate by class — avg. class
fuel component — variable O&M by class)

e Subject to ORS Audit
e No carrying costs on NLR
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Net Lost Revenues (Exhibit 3) - EnergyWise

F oy N

SCE&G
Projection of Net Lost Revenues for DSM Rate Calculation
October 2010 - November 2012

Cumulative Energy Savings Estimated Net Lost

(in KWH) through Net Lost Revenue Factors ($ Revenues for Rate
Customer Class November 2012 er KWH Calculation
Residential 93,309,000 $0.08760 $8,173,868
Small General Service 62,515,690 $0.08366 $5,230,063
Medium General Service 42,901,785 $0.05992 $2,570,675
Large General Service 10,847,525 $0.03488 $ 378,362

$ 16,352,968
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Shared Savings Incentive - EnergyWise

‘

e Equal to 6% multiplied by the estimated
net benefits of each energy efficiency
program calculated using the Utility Cost
Test

* Incentive amortized over a five (5) year
period for inclusion In rates

* No carrying costs allowed on SSI
e Subject to ORS Audit






Shared Savings Incentive SEreroviWise
(Exhibit 4) e

SCE&G
Projection of Shared Savings Incentive
for DSM Rate Calculation
October 2010 - November 2012

Cumulative Net Benefits Shared Savings Amortization
Customer Class Through November 2012 6% Shared Savings Incentive for Rate Calculation
Residential $34,474,857 $2,068,491 $413,698
Small General Service $23,054,466 $1,383,268 $276,654
Medium General Service $15,821,272 $949,276 $189,855
Large General Service $4,000,338 $240,020 $48,004
Totals: $77,350,933 $4,641,055 $928,211
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Sales - EnergyWise

‘

* Projected customer class-specific kWh
sales for the period that the rate factors
will be in effect (May — April)

 Small, Medium, and Large General

Service class sales adjusted for Industrial
customer “Opt-Out” Provision

e Subject to ORS Audit






Basic Calculation Enetgywlse
D
Program Costs by class
+ Net Lost Revenues by class
+ Shared Savings Incentive by class
= Total Costs for Rate Recovery by class
+ Class-specific sales
= DSM Rate Component by class
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Basic Calculation (Exhibit 5) {}Exj’ergyWise-

SCE&G
DSM Rate Calculation
(Effective for the Recovery Period of May 2012 - April 2013)

Customer Class

Exhibit Small General Medium General Large General
No. Description Total Residential Service Service Service
2 Amortization of Program Costs $2,317,857 $1,667,923 $349,481 $239,839 $60,614
3  Estimated Net Lost Revenues $16,352,968 $8,173,868 $5,230,063 $2,570,675 $378,362
4  Shared Savings Incentive $928,211 $413,698 $276,654 $189,855 $48,004
Total DSM Costs for Recovery $19,599,036 $10,255,489 $5,856,198 $3,000,369 $486,980

Projected Class Sales (in GWH)

during the Recovery Period ! 7,774.6 3,099.0 2,293.0 4,065.0

Rate per KWH | 000132 | $0.00189 | $0.00131 | $0.00012






Summary of Petition ~ EnergyWise

Rates Per kWh for DSM Rider

Residential $0.00044 $0.00132 $0.00088 *
SGS $0.00085 $0.00189 $0.00104
MGS $0.00022 $0.00131 $0.00109
LGS $0.00008 $0.00012 $0.00004

* Residential increase of $0.00088 per kWh would increase the average monthly bill
for a customer using 1,000 kwh on Rate 8 by 88 cents from $129.97 to $130.85, or
0.68%
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BEFORE
THE PUBLIC SERVICE COMMISSION
OF
SOUTH CAROLINA

DOCKET NO. 2012-55-E

IN RE:
| ) .
South Carolina Electric & Gas ) ANNUAL UPDATE ON DEMAND
Company Annual Update on Demand ) SIDE MANAGEMENT
Side Management Programs and ) PROGRAMS AND PETITION FOR
Petition for an Update to Rate Rider ) UPDATE TO DSM RATE RIDER
)
Introduction

Pursuant to S.C. Code Ann. § 58-37-20 (1976, as amended) and Public Service
Commission of South Carolina (“Commission”) Regulation 26 S.C. Code Ann. Regs.
103-819, 103-825 (1976, as amended), and in compliance with Commission Order
No. 2010-472 issued in Docket No. 2009-261-E, South Carolina Electric & Gas
Company (“SCE&G” or “Company”) hereby (i) submits to the Commission for review
information concerning the current status of SCE&G’s demand reduction and
energy efficiency (“Demand Side Management” or “DSM”) programs and (11)
petitions the Commission for authorization to update its “Rider to Retail Rates —
Demand Side Management Component” to provide for the recovery of SCE&G's
costs and lost net margin revenue associated with its DSM programs along with the
Commission-approved shared savings incentive for investing in such programs,

effective for bills rendered on and after the first billing cycle of May 2012.





In support of this petition, SCE&G would respectfully show to the
Commission the following key facts and would request and petition the Commission
for the following relief:

1. This matter comes before the Commission pursuant to Commission
Order No. 2010-472 and S.C. Code Ann. § 58-37-20 (1976, as amended). In Order
No. 2010-472, the Commission approved SCE&G’s suite of DSM programs and
authorized the Company to establish a “Rider to Retail Rates — Demand Side
Management Component” (“Rate Rider”). In accordance with S.C. Code Ann. § 58-
37-20 and as described more fully below, the Rate Rider is designed to allow
SCE&G to recover the costs and net lost revenue associated with its DSM programs
along with a shared savings incentive equal to 6% of the net benefits derived from
the Company’s DSM programs.

2. In Order No. 2010-472, the Commission also ordered SCE&G to
initiate an annual filing with the Commission updating the Company’s Rate Rider
beginning in January 2011 and in each subsequent January through the life of the
DSM programs.

3. In accordance with Order No. 2010-472, the annual filing must set
forth the programs, net lost revenues, program costs, incentive, net program
benefits, and other items as appropriate. Moreover, the annual filing must
encompass the twelve-month period beginning December 1 and ending November

30.





4, For this annual filing, the review period is October 1, 2010 fo
November 30, 2011 (“Review Period”) and the forecasted period is December 1, 2011

to November 30, 2012 (“Forecasted Period”).!

Update on DSM Programs

5. In Order No. 2010-472, the Commission approved a suite of nine (9)
DSM programs for development and implementation. Exhibit 1 sets out the most
significant aspects of program development and implementation status for each of
the approved programs as well as other pertinent information during the Review
and Forecast Periods. Exhibit 1 also provides program information in ten (10)
columns. For the purposes of tracking, and as reported to the Commission in
Docket No. 2011-49-E, the approved program “Residential Energy Check-up and
Home Performance Audit” has been divided into two separate columns, namely,
“Home Energy Check-Up” and “Home Performance with ENERGY STAR.”

6. SCE&G did not implement any new DSM programs during the Review
Period. Likewise, the Company did not terminate any DSM programs during the
Review Period.

7. At present, SCE&G is not proposing to implement any new DSM
programs during the Forecast Period; however, in accordance with Commission
Order No. 2010-472, the Company will be evaluating options for a new DSM

program that will be aimed at low-income customers. SCE&G anticipates

! For this filing, the Review Period as it relates to SCE&G’s DSM programs
consists of fourteen months because SCE&G launched its first DSM program on
October 1, 2010. In future annual filings, the review period will consist of a twelve-
month time period.





presenting this new DSM program to the Commission for approval in its next
annual filing in January 2013.

8. At present, no programs are expected to be terminated during the
Forecast Period.

DSM Costs

9. Exhibit 2 shows the regulatory asset account balance of allowable DSM
costs as of November 30, 2011; that amount 1s $11,589,286. Pursuant to Order No.
2010-472, these costs are to be amortized over five years with unrecovered balances
bearing carrying costs at the Company’s weighted average cost of capital.
Accordingly, SCE&G respectfully requests authorization to update the Rate Rider to
allow the Company the opportunity to recover $2,317,857 in DSM costs during the
twelve-month period effective for bills rendered on and after the first billing cycle of
May 2012 and ending with the last billing cycle of April 2013 (“Recovery Period”).

Net Lost Revenues

10. Exhibit 3 shows the calculation of the appropriate amount of net lost
revenues to be recovered during the Recovery Period; that amount 1s $16,352,968.
This amount reflects the cumulative forecasted level of customer participation in
each DSM program during the Review and Forecast Periods and the reduction in
demand charges and megawatt-hour "MWIH”) sales that are calculated to occur as a
result. The forecasted amounts for the Review Period will be recalculated and
trued-up in the Company’s January 2013 annual DSM filing. The projected

amounts for the Forecast Period will be recalculated and trued-up in the Company’s





2014 annual DSM filing. SCE&G respectfully requests authorization to update the
Rate Rider to allow the Company the opportunity to recover net lost revenues in the
amount specified above during the Recovery Period.

Shared Savings Incentive

11. As shown on Exhibit 4, the allowable shared savings incentive for the
Forecasted Period 1s $4,641,055. This amount reflects the cumulative estimated net
program benefits during the Review and Forecast Periods. The forecasted amount
for the Review Period will be recalculated and trued-up in the Company’s January
2013 annual DSM fﬂiﬁg. The projected amount for the Forecasted Period will be
recalculated and trued-up in the Company’'s 2014 annual DSM filing.

12. Pursuant to Order No. 2010-472, the shared savings incentive is to be
amortized over five years without interest or carrying costs added to the calculation
of the Rate Rider. Accordingly, SCE&G respectfully requests authorization to
update the Rate Rider to allow the Company the opportunity to recover a shared
savings incentive totaling $928,211 during the Recovery Period.

Evaluation, Measurement, and Verification

13.  As indicated in Exhibit 1, all of SCE&G’s DSM programs were made
available to SCE&G’s customers by the close of the Review Period. Pui‘suant to
Commission Order No. 2010-472, Evaluation, Measurement, and Verification
(“EM&V") results are due no later than six months after the review period.
SCE&G anticipates that its EM&V report for the Review Period will be completed

in May 2012. Since no EM&V results have yet been generated for the Review





Period, the net lost revenues calculation and the shared savings incentive
calculation set forth herein are based on projected amounts. All forecasted amounts
contained within the Review Period will be recalculated and trued-up in the
January 2013 annual filing.

14, Information concerning the impact of DSM programs on energy
consumption and peak demand on SCE&G’s system during the Review Period will
be included in subsequent filings as EM&V data becomes available.

15. Given the lack of available EM&V data at this time, there have been
no adjustments to the Company’s planning assumptions regarding DSM program
8avings.

DSM Rate Calculation and Rate Rider

16.  Exhibit 5 shows that the total amount to be recovered under the Rate
Rider, if approved, during the Recovery Period is $19,599,036. It also reflects the
calculation of the billing factors for each customer class based on the appropriate
billing units for that customer class. Based on those calculations, the appropriate
billing factors applicable to SCE&G’s retail electric customers effective for bills

rendered on and after the first billing cycle of May 2012, if approved, would be as

follows:
. CustomerClass | = $/&Wh
Residential $0.00132
Small General Service $0.00189
Medium General Service $0.00131
Large General Service $0.00012






17. Based upon the foregoing, the Rate Rider for a residential customer
will increase from $0.00044 to $0.00132 per kilowatt-hour. As a result, the
Company estimates that the Rate Rider will cause the bill of an average residential
customer using 1,000 kilowatt-hours per month to increase approximately $0.88.

18. Exhibit 6 is the proposed updated Rate Rider to be implemented
during the Recovery Period.

19.  All calculations contained in the attached exhibits are in accordance
with the formulas, methodologies, and rate designs approved by the Commission in
Order No. 2010-472.

Update on Opt-Out for Industrial Customers

20.  As of the close of the Review Period, 379 industrial accounts had opted-
out of SCE&G’s DSM programs. Retail electric sales associated with these accounts
represent approximately 71% of SCE&G’s industrial load.

Request for Relief

21. Based upon the foregoing, SCE&G respectfully requests that the
Commission approve the proposed update to the Company’s DSM Rate Rider as
described herein and in the attached exhibits. Additionally, the Company requests,
in accordance with S.C. Code Ann. § 58-27-870(F) (Supp. 2011), that the
Commission allow the proposed updated Rate Rider to be put into effect without
notice and hearing, effective for bills rendered on and after the first billing cycle of

May 2012. The proposed updated Rate Rider does not require a determination of





SCE&G’s entire rate structure or its overall rate of return. Moreover, proceeding in

this manner facilitates an orderly rate administration.

January 31, 2011
Cayce, South Carolina

Respectfully submitted,

Kbl =

K. Chad Burgeds-Fsqlire

Matthew W. Gissendanner, Esquire

South Carolina Electriec & Gas Company
Mail Code C222

220 Operation Way

Cayce, South Carolina 29033

(803) 217-8141

chad.burgess@scana.com
matthew.gissendanner@scana.com

Attorneys for South Carolina Electric & Gas
Company





Free monthly/bi-monthly

t§ reports comparing customer's|

energy usage 1a peer group

] and providing infermation to

help identify, analyze, and act

upon potential energy

efficlency measures and

behaviors.
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Free inchome visual enetgy
sssessment performed by
SCE&G staff with leave-behind
energy efficiency kit consistin
of ten CFL bulhs and water
heater tank wrap and pipe
insulation, as appropriate,

Mana

o

g
Chetipiie

EMERGY STAR® qualified
lighting and lighting preducts

Incantives for the purchase of |

One-time incentives to
encourage customers to
improve the efficiency of

existing AC and heat pummp
systems through HVYAC tune-
ups, duct i i and duct

sealing.

incentives Lo non-residential

customers for the installation
rs

of high efficiency lighting,
lighting controls, LED traffic
sighals, BYAC systems and
food service equipment.

Exhibit 1
{page 1 of 2}

4/6/2011

10/1/2010

2/14/2011

322011

16/1/2010

25,000 particlpants,
8250 MWH, 3.02 MW
reductions

1367 customers,
452 Mwh, 0.10 MW
reductions

113,434 participants,
24,373 MWH and 3.15 MW
reductions

6576 participants,
3755 MWH, 1.72 MW
reductions

374 participants,
36,327 MWh, 3.47 MW
reductions

309,962 customers solicited to
opt-In to program by
completing a Home Energy
Survey.

Direct Options is 3rd-party
provider for opt-in survay and
monthly Home Energy Reports,
Customer service support
provided by SCERG's
EnergyW/se Contact Center
group.

Visual in-home energy
assessments provided by

Performance Institute (BP1)
certified Building Anzlysts.

Customer service support
provided by SCE&G Contact
Center.

SCERG staff who ate Building |

Qualified ENERGY STAR
jighting and lighting fixtures
discounted at paint of
purchase for customers,
SCE&G pays participating
retailers for discounts
provided. |CF Resources and
ighting program implementer|
APT, provide technical and
field services support for this
program. Customer service
support transitioned from iCF
Resources to SCE&G
Energy\WlseContact Center
graup.

R,

| | support for pregram provided

i Custamers recelve rebates o)

senvlces delivered via
independent contractors.
Technical and contractor

by local staff of third party
implementer, ICF Rescurces.
Residential customer service
support transistienad frem ICF|
Rescurces to SCE&G
EnergyWise Contact Center
group.

the installation of new high
efficiency lighting, ighting

systems and varlous food
service equipment.
Local and other staff of ICF

Customers receive rebates {or|
may assign to contractar} for

controls, traffic signals, HYAC

Energy efficient projects nat
efigible for the Prescriptive
Progrem are evaluated on a

project-by-praject basis and a

custom incentive offered,

Custamers receive incentives
Gr may assign to contractar.

Local and other staff of ICF

provides technical
and fiefld services support.
Contact center suppert
transitioned from [CF
Resourcas to SCERG
EnergyWise Contact Center
Eroup.

R provides
and field services support,
Contact center support
transitioned from ICF
Resources to SCERG
EnergyWise Contact Center
group.

Adopted more customer—
centric program name.
Custemer enroliment in Home
Energy Reports of28,217.
First Home Energy Reports
ssued April 2011. Based upon
§ T to Home
il Energy Survey, monthly Home
Energy Updates comparing a
custamet's usage to a peer
| group and promoting a variety,

of customized energy |
efficiency tips and SCE&G DSM | =
programs launched June 2031 |

On-ine tool to assist
1

s in di Ring
personallzed energy efficiency
goals and plan, the Home

Energy Plan, {aunched
Septernber 27, 20131,

et ﬁ'artl'c!pa.nt‘s at|
a'cost of $40 each witha:

Home Energy Check-ups

faunch total 2039. Energy

bulbs, 1740 feet of pipe
insulation and 723 water
heater wraps pravided to
custormers.

completed sincs the program's |-

efficiency lits including 20,300 | ¢
compart flourescent light {CFL) |

| territory. Compact flourscent

Revised program name to

more accurately reflect current |-

program measures. Directory
of 142 participating retailers

listed an SCE&G website and |1

identified by store point-of-
purchase signage. Fhree full-
time field representatives

) b . E
providing retailer recruitment,

education znd support and
conducting in-store and ather
wenue lighting demanstrations]

throughout SCE&G service

Nght {CFL) bulbs and light

fixtures and light emitting

diede (LED) task lights sold
total 1,251,3430.

% -] and on-line, cantractor driven
o] rebzte application process to

{ application process permitting|

Adopted more customer-
centric program name.
Transistioned from initial
program implementation

approach including directory
of participating contractors

paper-based, customer drivan

maore inclusive utfliziation of
licensed contractors of
customer's choasTng whe

program HVACiune-up
protoesl. Rebate processing
transiticned from ICF
Resources to SCE&G staff.
Rebate paid for heating and
coeling efficiency
improvemnents totaled125.

complete training and foliow | s

Prescriptive Tncentives and
rebate applications available

Mew Canstruction Lighting,
LED Traffie Signals, Unitary
HVAL, HVAC Yariable
frequency Brives, HVAC
Chillers and food service and
other high efficiency
equipment. Conducted 2
number cf trade ally
information and training
sescions throughout SCE&RG
service territory. Alsa,
condueted information
sassions for commercial and
industrial customers.

& | Preseriptive program
participants totaled 240.

on SCE&G website for Lighting,

25,312 participants,
8353 MWH, 3.06 MW
reductions

4848 'particEp‘an‘ts, "
1940 MWH; 0.31 MW
feductions -

2076 customers,
747 Mwi, 0.15 MW

reductions

8 custorners; - |
Whi 058 MW

125,293 participants,
26,521 MWH and 3.438 MW
reductions

108 participants,

I Basa MW, 2,06 MW

reductisns

13,317 participants,
7601 MWH, 3.48 MW

reductions

! sdé r;ew o é_s, :
456 MWh,.0.16 Mw -

433 participants,
42,053 Mwh, 4.02 MW

reductions

reductions

122 participants,”

‘22,028 MWH, 3.32 rediictions






Solicit additional program
participants to ensure
farecasted Year 2 program

growth,

Leverage epportunities to

ta Home Energy Check-up
participants, as appropriate,

promote other DSM programs|3

»3“/1

Demand SldeManagement Program U

additional partners in program
year 2, Evaluate program
incentives in light of escalating]
costs of CFLs due o recent

increased cost of some core

components.

Evaluate responses to RFP for

Continue contractor outreach
to promote program and
provide training on program
HVYAC tune-up protocal.
Increase program outreach
direct to resldential customers.

‘dates November 30 2011

Lontinue contractor/trads a
outreach and training.
Examine program terms and
conditions and/or incentiva
amounts to attract projects
with greater energy saving
potential, Continue outreach
efforts to all commercral
customers.
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SCE&G

Amortization of Program Costs for DSM Rate Calculation

Exhibit 2

Balance of Direct Program Costs @ 11/30/2011 S 9,545,681
Balance of Indirect Program Costs @ 11/30/2011 $ 2,043,605
Total Balance of Program Costs @ 11/30/2011 S 11,589,286
Direct Cost Class Allocation of One Year

Balance of Direct Allocation Balance of Indirect Program Costs Amortization for Rate
Customer Class Costs @ 11/30/2011 Ratios Costs @ 11/30/2011 Balance Calculation
Residential s 6,869,038 71.96% $ 1,470,578 8,339,617 § 1,667,923
Small General Service s 1,439,231 15.08% S 308,176 1,747,406 5 349,481
Medium General Service s 987,681 10.35% S 211,513 1,199,194 § 239,839
Large General Service s 249,731 2.61% S 53,338 303,069 $ 60,614
TOTAL 5 9,545,681 100.00% § 2,043,605 11,589,286 5 2,317,857






SCE&G

Projection of Net Lost Revenues for DSM Rate Calculation
October 2010 - November 2012

Cumulative Energy
Savings {in KWH)

through November

Net Lost Revenue

Exhibit 3

Estimated Net Lost

Revenues for Rate

Customer Class 2012 Factors ($ per KWH) Calculation

Residential 93,309,000 $0.08760 ) 8,173,868
Small General Service 62,515,690 50.08366 5 5,230,063
Medium General Service 42,901,785 $0.05992 S 2,570,675
Large General Service 10,847,525 $0.03488 s 378,362

16,352,968





Exhibit 4

SCE&G
Projection of Shared Savings Incentive
for DSM Rate Calculation
October 2010 - November 2012

Cumulative Net Shared Savings
Benefits Through 6% Shared Savings Amortization for Rate

~ Customer Class November 2012 Incentive Calculation
Residential $ 34,474,857 S 2,068,491 $ 413,698
Small General Service $ 23,054,466 $ 1,383,268 S 276,654
Medium General Service S 15,821,272 S 949,276 S 189,855
Large General Service S 4,000,338 S 240,020 S 48,004

Totals: $ 77,350,933 $ 4,641,055 S 928,211





Exhibit 5

SCE&G
DSM Rate Calculation
{Effective for the Recovery Period of May 2012 - April 2013)

Customer Class

Exhihbit Small General Medium General Large General
No. Description Total Residential Service Service Service
2 Amortization of Program Costs S 2,317,857 & 1,667,923 § 349,481 § 239,839 § 60,614
3 £stimated Net Lost Revenues $ 16,352,968 § 8,173,868 $ 5,230,063 % 2,570,675 S 378,362
4  Shared Savings Incentive $ 928,211 § 413,698 $ 276,654 3% 189,855 $ 48,004
Total DSM Costs for Recovery s 19,599,036 $ 10,255,489 §$ 5,856,198 § " 3,000,369 $ 486,980

Projected Class Sales (in GWH)
during the Recovery Period" 7,774.6 3,099.0 2,293.0 4,065.0

Rate per KWH

t Projected Class Sales are for the Recovery Period of May 2012 - April 2013 and are adjusted to account for those
customers who have opted-out of SCE&G's DSM programs.





EXHIBIT 6

SOUTH CAROLINA ELECTRIC & GAS COMPANY ELECTRICITY

RIDER TO RETAIL RATES DEMAND SIDE MANAGEMENT COMPONENT
(Page 1 of 2}

APPLICABILITY

Service supplied under the Company's retail electric rate schedules is subject to approved Demand Side Management (DSM)
program cost adjustments. The rates shown below are applicable to and a part of the Company’s Scuth Carolina retail electric
rate schedules and included in the monthly rate provision of the applicable schedule used in billing and shalt therefore be
added to customer's monthly bill statement:

DSM RATES BY CLASS ($/kWh})

Customer Class D8M Factors
Residential 0.00132
Small General Service 0.00189
Medium General Service 0.00131
Large General Service 0.00012

DERIVATION OF FACTORS

Demand Side Management costs to be recovered in an amount rounded to the nearest one-thousandth of a cent per kilowatt-
hour, will be determined by the following formula:

A=D/S
A= Customer Class Specific DSM Program Cosis Rate Adjustment per kilowatt-hour applied tc base rates rounded to
the nearest one-thousandth of a cent.
D= DSM revenue requirerment for the period calculatedas (C+L + R)

Where:

C= Cne year of Amortization Expense (based upon the balance of DSM Program Costs at the beginning of
the annual review period) plus associated Carrying Costs (calculated using the Company's Weighted
Average Cost of Capital)

L= Nst Lost Revenues for each customer class based on forecasted retail kWh sales reductions attributable
to DSM programs. Revenue lost is calculated using the average rate per customer class less the class
specific fuel component and variable O&M. The resulting factor is then muitiplied by the kWh sales lost
for each class of customers. This amount will be "trued-up” for the actual impact on prior year sales.

R= One year of amortization of DSM Program Incentive to be calculated by multiplying the estimated Net
Present Value Benefit of each energy efficiency program as determined by the Utility Cost Test times 6%.

§= Projected customer class specific sales, defined as retail kilowatt-hour sales from each class of customers for the

current period, less sales from customers who have been approved for opt-out status.

The appropriate revenue-related tax factor is to be included in these calculations.
"OPT-OUT" PROVISION

1. Industrial customers as defined in Rate 23 are eligible to opt-out of DSM programs and costs.

2. Customers wishing to opt-out of DSM programs and recovery of DSM costs shall file a writing with the Company on a
form provided by the Company representing that they have already implemented or will be implementing alternative
DSM programs. Certifications sha!l be valid until withdrawn. If a Customer should choose to participate in cne or more
DSM programs for any account, then such Custamer will not be permitted to ‘opt-out of DSM programs and recovery of
DSM costs for that account for a period of five years.

Effective Upon Approval by the
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3. Customers who opt-out but later elect to participate in one of the Company's programs may do so upon application to

the Company. If acceptable to the Company, the Customer may participate in the Company's programs, but may not
apply to opt-out again for a period at least as long as the amortization period.

Since DSM charges are included and a part of retail rates, customers qualifying for the opt-out provision shall receive the
following DSM Credit on their monthly bill statement:

DSM Credit = Billed kWh times the applicable DSM Ratg*

* The DSM Rate shali be as shown in the above table for the schedule applicable to Customer's monthly bill.

DEFINITIONS
1. Annual Review Period - The period of time between December 1 and November 30.
2, Amortization Period - The five-year period of time which the Company's DSM measures, program costs and incentive
are deferred and amortized. :
3. Customer Class - The Company's classification of customers based on similar energy usage characteristics. These
are defined as follows:
Residential:

Rate 1 — Good Cents Rate, Rate 2 — Low Use Residential Service, Rate 5 - Residential Service Time-of-Use, Rate 6~
Energy Saver/ Conservation Rate, Rate 7 — Residential Service Time-0Of-Use Demand, Rate 8 — Residential Service

Small General Service:
Rate 3 — Municipal Power Service, Rate 9 — General Service, Rate 10 — Small Construction Service, Rate 11 — Irrigation
Service, Rate 12 — Church Service, Rate 13 — Municipal Lighting Service, Rate 14 — Farm Service, Rate 16 — General Service
Time-Of-Use, Rate 22 — School Service, Rate 28 (Experimental) — Small General Service Time-Of-Use Demand

Medium General Service:
Rate 19 — General Service Concurrent Demand Time-Of-Use, Rate 20 — Medium General Service, Rate 21 — General Service
Time-Of-Use Demand, Rate 21A — Experimental Program - General Service Time-Of-Use Demand

Large General Service:
Rate 23 - Industrial Power Service, Rate 24 — Large General Service Time-Of-Use, Rate 27 - Large Power Service Real Time
Pricing (Experimental)

SALES AND FRANCHISE TAX

To the above will be added any applicable sales tax, franchise fee or business license tax which may be assessed by any
state or local governmental body.

PAYMENT TERMS
All bills are net and payable when rendered.
TERM OF CONTRACT
The contract terms will be the same as those incorporated in the rate tariff under which custemer receives electric service.
GENERAL TERMS AND CONDITIONS

The Company's General Terms and Conditions are incdrporated by reference and form a part of this rider.

Effective Upon Approval by the
Public Service Commissicn of South Carclina












